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ABOUT PLACE ASSOCIATES

Sydney
!"#$%$&''%$()*#
+,-.+/01,23456,78,99:7.,389/7:;/,<

Melbourne
!"#$'$&(%*$%)(#
=8,28338/6,;>813456,78,99:7.,389/7:;/,<

Singapore
!"?$"?'($&'""
1:>>.8/1:>8139:2456,78,99:7.,389/7:;/,<

Los Angeles
!#$@%#'A$%??$B?(?)
9:2=,/C,66931:;456,78,99:7.,389/7:;/,<

Twitter  !"#$%&$''(%)$*&'
D8E9F$8-8239$,2+$8;810.20$3182+9

Pinterest$ !"#$%&$''(%)$*&'$

Flickr$$ $ "#$%&$''(%)$*&'
G1.0.2,6$5H:3:9$:I$8-8239$,2+$><.63$82-.1:2;8239

Vimeo$$$$ %+$,,&#'-"#$%&$''(%)$*&'
J<1,38+$-.+8:$7H,2286$:I$>893$51,73.78$,73.-,3.:29

FOLLOW US

Place Associates is a property consultancy 
that positions, markets and activates places. 

K:1C.20$E.3H$51:5813L$:E2819F$:581,3:19F$7.3L$7:<27.69$
,2+$183,.6$5187.2739F$E8$718,38$931,380.89$3H,3$.2718,98$
7<93:;81$-.9.3,3.:2F$6:L,63L$,2+$9582+/ 

G<1$,551:,7H$H8659$183,.6F$7:;;817.,6$,2+$H:95.3,6.3L$
+893.2,3.:29$;8,9<18$3H8$.;5,73$:I$7<93:;81$
8M581.8278$.2-893;823F$7:;;,2+$,$51.78$518;.<;$

LOCATIONS 
.//)*)(,$##012#$%&1+$'1
3&"3&'&,*$*)4&'15$'&/1
"&36$,&,*#01),17(,/(,81
2$3)'1$,/19&:1;(3<=1

http://vimeo.com/channels/placeassociates
http://www.flickr.com/photos/placeassociates/
http://pinterest.com/placeassociates/
http://twitter.com/placeassociates
http://twitter.com/placeassociates
http://pinterest.com/placeassociates/
http://www.flickr.com/photos/placeassociates/sets/
http://vimeo.com/channels/placeassociates
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NH8$O6,78$N182+9$P85:13$
.9$5<>6.9H8+$,22<,66L$.2$
Q8>1<,1LF$E.3H$518-.8E$
5189823,3.:29$H86+$.2$
R8538;>81$:I$8,7H$L8,1/$
S:18$I18T<823$<5+,389$
,18$;,+8$3:$3H8$N182+9$
9873.:2$:I$:<1$E8>9.38$
placeassociates.com.au

ABOUT THIS PUBLICATION

NH.9$185:13$E,9$7:;5.68+$
.2$Q8>1<,1L$%U#'$
,2+$,66$.2I:1;,3.:2$.9$
,77<1,38$,3$3H8$3.;8$:I$
5<>6.7,3.:2/$V-81L$8II:13$
H,9$>882$;,+8$3:$.+823.IL$
.2+.-.+<,6$7:5L1.0H3$
H:6+819$:I$,66$.;,081L$
<98+$.2$3H.9$5<>6.7,3.:2/$
W:E8-81F$9H:<6+$,2L$
7:5L1.0H3$H:6+81$2:3$
>8$,7C2:E68+08+F$
568,98$2:3.IL$<9$,2+$E8$
E.66$.276<+8$3H8$+83,.69$
.2$I<3<18$.99<89/$

Brendan Blakeley 
X99:7.,38$Y.1873:1 
Elton Consulting$
&#*(,=%(6=$>1

Lachlan Cameron 
Y8-86:5;823$Y.1873:1$$
The GPT Group 
?"*=%(6=$>

Dr Stuart Candy 
X<931,6,9.,$Q:189.0H3$$
,2+$Z22:-,3.:2$[8,+81$
Arup Australasia 
$3>"=%(6

Philip Hannaford 
Y.1873:1$
HASSELL 
+$''&##'*>/)(=%(6

Narelle Hutchins 
D,3.:2,6$X9983$$
Y89.02$S,2,081$
AMP Capital Investors$
$6"%$")*$#=%(6=$>

 

Andrew Paterson 
Y8-86:5;823$S,2,081$
TOGA Group$
*(?$=%(6=$>

Danielle Pinkerton 
X99:7.,38$Y.1873:1$
Urbis 
>35)'=%(6=$>

Simon Trude 
Y.1873:1$
2d3d1
@/A/%3&$*)4&=%(6

Richard Wykes 
Y8-86:5;823$S,2,081$
Catylis Properties$
%$*0#)'"3("&3*)&'=%(6

– all 

http://placeassociates.com.au
http://www.elton.com.au
http://www.gpt.com.au
http://www.arup.com
http://www.hassellstudio.com
http://www.ampcapital.com.au/
http://www.toga.com.au
http://www.urbis.com.au
http://www.2d3dcreative.com
http://www.catylisproperties.com
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BRAND NAME DEVELOPERS

NOTE
Dynamic links have been 

placed throughout this 

document to help you navigate 

to the relevant sections.  

The                   at the top right 

of each page returns you to the 

section headings. Alternatively 

you can click through from 

 

Enjoy the read.
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CRITICAL MASS   OVERVIEW  
P,5.+6L$,778681,389$-.9.3,3.:2$1,389$,2+$
,+-:7,7L$I:1$.2+<931.,6$18+8-86:5;8239

KH.68$3H8$9.389$;,L$>8$
C2:E2$3:$189.+8239F$<23.6$
1878236L$3H8L$H,-8$>882$
:II$6.;.39$3:$3H8$5<>6.7F$
EH.7H$;8,29$58:568$H,-8$
2:$518B8M.93.20$-.9.3,3.:2$
5,338129$:1$8M5873,3.:29$
,>:<3$3H8$,18,$,9$,$183,.6$
:1$68.9<18$+893.2,3.:2/$

NH8$9H:13B381;F$H.0HB68-86$
.2-893;823$718,389$,2$
.;;8+.,38$288+$3:$,331,73$
,$71.3.7,6$;,99$:I$-.9.3:19/$
NH8$2<;>81$:I$-.9.3:19$3H,3$
E:<6+$,73.-,38$,$$
;.+B9.\8+$+8-86:5;823$
68,-89$6,108B97,68$
9.389$I886.20$+898138+$
,2+$6,7C6<9318/$

 

NH8$1.9C$.9$:I$518;,3<18$$
.;51899.:29$3H,3$3H8$
5187.273$.9$I,.6.20$3:$
18,7H$:77<5,27L$,2+$
9,689$3,10839$8-82$
>8I:18$.3$H,9$,$7H,278$3:$
+8;:2931,38$.39$-,6<8/

NH8$51:7899$:I$+8-86:5.20$
.2281B<1>,2$.2+<931.,6$
9.389$.9$>87:;.20$
;:18$9:5H.93.7,38+$

NH8$I:66:E.20$06:>,6$
8M,;5689$.66<931,38$3H8$
1,208$,2+$.;5,73$:I$
I:<1$5,13.7<6,1$+1.-819]

#/$J18,3.-8$.2+<931.89$
%/$W.93:1.7$518981-,3.:2$
'/$X17H.3873<18$
(/$^1,2+

Clockwise from 
top: Twitter feed 
printed onto vinyl 
hoarding, South 
Street Seaport faux 
historic facade and 

 
lobby at Navy Yard 

 

.2281B<1>,2$5187.2739
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CRITICAL MASS   BROOKLYN BRIDGE PARK

X6:20$3H8$9H:18$:I$3H8$V,93$P.-81F$^1::C6L2$^1.+08$O,1C$
.9$,$;.M8+B<98$9<93,.2,>68$E,381I1:23$9.38$931837H.20$3E:$

56,22.20F$7:2931<73.:2F$;,.2382,278$,2+$:581,3.:29/

NH8$Brooklyn Bridge Park Corporation$I:7<98+$:2$,13$
,2+$+.0.3,6$.22:-,3.:2$3:$E.2$3H8$H8,139$:I$H.0H6L$718,3.-8$
6:7,6$189.+8239$EH.68$,331,73.20$,$E.+8$1,208$:I$-.9.3:19$
3H1:<0H$I,;.6LBI1.82+6L$68.9<18$,2+$183,.6$:53.:29/$Z3$.9$
7<118236L$18-.8E.20$51:5:9,69$3:$18+8-86:5$3H8$V;5.18$
R3:189F$,$7:;568M$:I$98-82$H.93:1.7$E,18H:<989/
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CRITICAL MASS   DUMBO

N:$51:;:38$8-8239F$183,.6$
,2+$I::+$:II819F$3H8$
DUMBO Improvement 
District$_$,$5,132819H.5$:I$
Y`S^Ga9$51:5813L$:E2819F$
;817H,239F$><9.289989$
,2+$7<63<1,6$:10,2.9,3.:29$
_$:581,389$,$E8>9.38$,2+$
95:29:19$8-8239$,2+$
.2.3.,3.-89F$9<7H$,9$>8.20$3H8$

b:1C$3:$:II81$I188$K.BQ.$.2$3H8$
9318839$,2+$5<>6.7$95,789/$
NH8$Y`S^G$Z;51:-8;823$
Y.931.73$.9$,9$51:01899.-8$,9$
.3$.9$.276<9.-8F$93,3.20$3H,3$
8-81L:28$EH:$E:1C9F$6.-89$
:1$:E29$,$><9.2899$.2$3H8$
,18,$.9$,618,+L$,$;8;>81/

THE FIRST NEIGHBOURHOOD 
IN NEW YORK TO OFFER FREE 
WI-FI IN THE STREETS AND 
PUBLIC SPACES

Left: R:6,1B5:E818+$187H,108$93,3.:29$,3$,$01:E819’$;,1C83 
Above: NH8$Y`S^G$Z;51:-8;823$Y.931.73$.2I:1;,3.:2$+89C$$
,3$,$I188$6.-8$,I3812::2$7:27813$<2+81$3H8$^1::C6L2$^1.+08
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CRITICAL MASS   SOUTH STREET SEAPORT
NH.9$'/?B,718$183,.6$,2+$+.2.20$5187.273$=<M3,5:989$
5:5<6,1$2,3.:2,6$183,.6819$E.3H$,$7H,1;.20$H.93:1.7$
9833.20F$18;.2.97823$:I$3H8$8,16L$2.2838823HB7823<1L$
5:13$31,+.20/$NH8$;,=:1.3L$:I$3H8$><.6+.209F$,6:20$E.3H$,$
6,108$;<63.B68-86$9H:55.20$782318$:2$28,1>L$O.81$#)F$,18$
:E28+$>L$3H8$W:E,1+$W<0H89$J:15:1,3.:2F$EH.7H$H,9$
1878236L$1878.-8+$,551:-,6$3:$>80.2$,$;,=:1$3H188BL8,1$
18+8-86:5;823$56,2/$Q6::+.20$,2+$931<73<1,6$+,;,08$
I1:;$W<11.7,28$R,2+L$H,9$+86,L8+$7:2931<73.:2$,2+$
68I3$183,.6819$E:2+81.20$.I$3H8L$E.66$>8$,>68$3:$18B,331,73$

Far left:$R<.39$;.M$E.3H$
3:<1.939$.2$3H.9$58+8931.,2B:26L$
9H:55.20$,2+$+.2.20$5187.273/
Left: Y.9318998+$01,5H.79$
;,37H$3H8$6,;55:939$
,2+$:3H81$56,LI<6$H.93:1.7$
18I8182789/
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CRITICAL MASS   SOUTH STREET SEAPORT

Pre-development shopfront Post-development restaurant exterior
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CRITICAL MASS   HAFENCITY

Herzog and de Meuron have been 

commissioned to create the stunning Elbe Philharmonic 

Above: X81.,6$-.8E$9H:E.20$
3H8$V6>8$OH.6H,1;:2.7$W,66$
<2+81$7:2931<73.:2

Far left: X73.-,3.:29$,2+$
7<63<1,6$8-8239$827:<1,08$$
3H8$<98$:I$5<>6.7$95,789/$
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1 CRITICAL MASS   NAVY YARD

Above & left: `1>,2$

;,381.,69$E.3H$.39$9.02,3<18$
-.23,08B.295.18+$I,>1.79/$

Z2$%UU"F$183,.681$Urban 
$5<17H,98+$

I:<1$><.6+.209$,2+$68,98+$

OH.6,+865H.,$I:1$:28$
+:66,1/$Z3$3H82$.2-8938+$
c#(U$;.66.:2$:-81$3E:$
L8,19$3:$182:-,38$,2+$

3:$H:<98$"UU$93,II/$

NH8$,+,53.-8$18<98$
H8,+T<,13819$.9$,$581I873$
8M51899.:2$:I$3H8$>1,2+F$
EH.7H$H,9$>87:;8$
9L2:2L;:<9$E.3H$56,7.20$

$

 

93:189$.2$.+.:9L271,3.7$
6:7,3.:29$9<7H$,9$I:1;81$
7,1$+8,6819H.59F$I,73:1.89F$
7H<17H89$,2+$;,29.:29/
Q:<2+81$Y.7C$W,L28$
718+.39$3H8$.295.1.20$
5:93B.2+<931.,6$6:7,3.:2$
,9$,$C8L$+1,E$I:1$3:5$
718,3.-8$3,6823F$9,L.20]$
dNH8$7,;5<9$H,9$95,1C8+$
1871<.3;823$,2+$.;51:-8+$
718,3.-8$7:66,>:1,3.:2F$
EH.7H$<63.;,386L$.;5,739$
:<1$>:33:;$6.28e/

R.278$186:7,3.20$3:$
3H8$28E$9.38F$`1>,2$

.39$E:1CI:178F$5:938+$
187:1+$9,689$.2718,989F$
18+<78+$93,II$3<12:-81$
,2+$9H:13828+$H.1.20$
3.;89$I:1$982.:1$5:9.3.:29/
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CRITICAL MASS   NAVY YARD

2013THE PLACE REPORT C ON T E N T S

1

URBAN OUTFITTERS’ 
PIONEERING RELOCATION 
WAS THE CATALYST FOR 
THE MIGRATION OF 120 
OTHER COMPANIES.

1

$
5H,1;,78<3.7,6$0.,23$GlaxoSmithKlineF$
EH.7H$9.028+$,$#?/?BL8,1$68,98$I:1$,$28EF$
c*#$;.66.:2$7:;;817.,6$><.6+.20/
NH8$:582.20$:I$f6,M:R;.3Hg6.28a9$H8,+T<,13819$

;.6893:28$I:1$D,-L$b,1+]$3H8$#UFUUU3H$=:>$,3$3H8$
9.38$_$3H8$8M,73$2<;>81$:I$=:>9$3H,3$E818$6:93$EH82$
3H8$2,-L$76:98+$3H8$I,7.6.3L$.2$3H8$6,38$#&&U9/$
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THE PLACE REPORT

The names and icons in this list are embedded with hyperlinks  
to the company websites and related social media content

CRITICAL MASS   GLOBAL EXAMPLES

C ON T E N T S

Brooklyn Bridge Park New York
District 798 Beijing 
DUMBO Improvement District New York
Eastern Docklands Amsterdam
Hafen City$Hamburg1
Mission Bay San Francisco
Navy Yard Philadelphia
Pier 70 San Francisco$
South Street Seaport$New York
The Yards Washington DC$

Zidell Yards Portland1

1

2013THE PLACE REPORT

http://www.youtube.com/user/dumbobid
http://brooklynbridgepark.org
http://www.798district.com/
http://dumbo.is/home
http://www.amsterdamdocklands.com
http://hafencity.com
http://www.sfredevelopment.org
http://navyyard.org/
http://www.pier70sf.org
http:///www.southstreetseaport.com
http://www.dcyards.com
http://www.zidell.com/the-yards
http://www.flickr.com/photos/44613123@N03/
https://twitter.com/Hafencity_HH
https://twitter.com/BklynBrdgPark
https://twitter.com/798artdistrict
http://twitter.com/dumbobid
http://pinterest.com/pier70sf/
https://www.facebook.com/brooklynbridgepark
https://www.facebook.com/798artdistrict
https://www.facebook.com/dumbo.bid
https://twitter.com/NavyYardPhila
https://twitter.com/TheSeaport
https://twitter.com/zidellyards
http://www.flickr.com/groups/theyardsdc/
https://twitter.com/TheYardsDC
https://vimeo.com/channels/placeassociates/17376107
http://www.youtube.com/watch?v=2w4zbPLb2a8
https://www.facebook.com/TheYardsDC
https://www.facebook.com/TheNavyYard
https://www.facebook.com/Pier70Sf
https://www.facebook.com/southstreetseaport
https://www.facebook.com/ZidellYards
http://hafencity.com/en/hafencity-press-area.html
http://www.youtube.com/watch?v=Vm7rVf1QWgA
https://vimeo.com/channels/placeassociates/22673643
https://vimeo.com/channels/placeassociates/51040116
https://www.facebook.com/hafencity
http://www.flickr.com/photos/dumbobid/


02

DELIBERATE DENSITY

02



THE PLACE REPORT 2013

16

2 $W,9$>882$
6.2C8+$3:$.2718,98+$183,.6$9,689$,2+$
6,2+$-,6<8$

 [:E819$>,11.819$
3:$-.9.3,3.:2$,2+$;,C89$5187.2739$;:18$
7:2-82.823F$,77899.>68$,2+$9:7.,6DELIBERATE DENSITY   OVERVIEW

Z2$X<931,6.,F$3H8$`2.38+$
R3,389$,2+$V<1:58F$6:7,6$
0:-812;8239F$7:;;<2.3L$
:10,2.9,3.:29$,2+$
><9.289989$,18$,73.-86L$
E:1C.20$3:$.2718,98$3H8$
+829.3L$:I$<1>,2$,18,9$
>L$.;51:-.20$5<>6.7$
95,789F$18+<7.20$:1$

,2+$827:<1,0.20$3H8$
+8-86:5;823$:I$9;,6681$
I:1;,3$183,.6F$H:<9.20$
,2+$,77:;;:+,3.:2/$$

NH8$^1::C.209$Z293.3<3.:2$
<98+$,$;8,9<18;823$
3::6$7,668+$3H8$Z1-.28$
S.2289:3,$Z2-823:1L$:I$
<1>,2$+89.02$+.;829.:29$

97,68$:I$E,6C,>.6.3LF$
I1:;$7:;568386L$2:2B
E,6C,>68$3:$;.M8+B<98F$
+8298$,2+$,;82.3LB1.7H$
28.0H>:<1H::+9$EH818$
58:568$;,L$2:3$288+$,$
7,1$,3$,66/$Q:1$8,7H$9385$
<5$3H.9$E,6C,>.6.3L$6,++81F$
,$183,.681$.2718,989$9,689$
>L$*U$581$7823$,2+$3H8$

<5$c*/**$581$9T<,18$I::3/

.;5,73$:I$82-.1:2;823,6$
+89.02$868;8239F$.3h9$
5:99.>68$3:$I:187,93$3H8$
5:3823.,6$183<129$,2+$
,66:7,38$I<2+9$,77:1+.206L/$

X$9.;.6,1$,551:,7H$
.9$>8.20$<98+$>L$3H8$
Australian Centre for 
Retail Studies$3:$,99899$
,2+$7:;5,18$3H8$.;5,73$
:I$+89.02$868;8239$:2$
7<93:;81$8M581.8278$
E.3H.2$9H:55.20$7823189$
,2+$183,.6$5187.2739/

Clockwise from top 
left: The pedestrian-
only Third Street 
Promenade in Santa 
Monica, Japan Rail 
Skyfarm in Kyoto 

turned into public 
seating in New York
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DELIBERATE DENSITY   CITY COUNCIL INITIATIVES2

Z2$O,1.9F$,$7.3L$EH818$
*U$581$7823$:I$189.+8239$
+:2a3$:E2$7,19F$3H8$7.3L$
0:-812;823$H,9$>882$

3H8$>,2C9$:I$3H8$R8.28$3:$

,77899.>.6.3L$3:$E,381I1:23$
5<>6.7$95,78/$
Q:1$,$;:23H$8,7H$
9<;;81F$.3$76:989$:II$3H8$
O:;5.+:<$VM51899E,L$
3:$718,38$,$;.2.$.2281B7.3L$
H:6.+,L$189:13F$:1$PlageF$
E.3H$9,2+L$>8,7H89F$
+87C7H,.19F$95:139F$+,278$
6899:29$,2+$7:278139/

Above:$O,1.9$O6,089
Right:$PVZ$1893$93:5$.2$$
D8E$b:1C

R.;.6,16LF$D8E$b:1C$
.231:+<78+$Summer 
StreetsF$,$981.89$:I$3H188$
7:2987<3.-8$R,3<1+,L9$
EH82$3H8$Y85,13;823$:I$
N1,295:13,3.:2$9H<39$+:E2$
;:18$3H,2$382$C.6:;83189$
:I$1:,+9$3:$827:<1,08$
7L76.20F$E,6C.20$,2+$
:<3+::1$18718,3.:2/$
O8:568$7,2$H.18$,2+$1.+8$
>.7L7689F$1:7C$76.;>$,2+$
\.5$6.28$3H1:<0H$3H8$7.3LF$,66$
I188$:I$7H,108/$

NH8$.2.3.,3.-8$E,9$.295.18+$
>L$9.;.6,1$8-8239$.276<+.20$
^:0:3i$J.76:-j,$,2+$
k,C,13,a9$J,1BQ188$Y,L9F$
><3$3H8$;,=:1$+.II818278$
.2$D8E$b:1C$E,9$3H8$
>:6+$95:29:19H.5$>L$
:<3+::1$183,.681$PVZF$EH.7H$
:II818+$1:7C76.;>.20F$
>.C8$185,.1$,2+$51:+<73$
3893.20$,3$1893$93,3.:29/
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Above: J.3LN,1083$.9$3H8$28E$
183,.6$:II81$3H,3$N,1083$1:668+$
:<3$,71:99$3H188$7.3.89$.2$3H8$
`R$.2$%U#%/

Z2$,++.3.:2$3:$3H8$
.2718,98+$7:93$:I$9.38B

3:$;:-8$.23:$8M.93.20$
><.6+.209F$3H818$,18$,69:$

,+=<93;8239F$9<7H$,9$
9;,6681$+86.-81L$31<7C9$
I:1$7.3L$6:,+.20$+:7C9/$

THE STORE SIZE IS  
30 PER CENT  
SMALLER BUT OFFERS 
A SIMILAR PRODUCT 
ASSORTMENT.

DELIBERATE DENSITY   CITYTARGET
^.0B>:M$183,.6819$,18$
7H,20.20$3H8.1$01:E3H$
931,380.89$3:$I:66:E$3H8$
+829.3L$3182+F$;:-.20$
.23:$7.3L$6:7,3.:29$3H8L$
E:<6+2a3$H,-8$518-.:<96L$
7:29.+818+$,2+$76:9.20$
9<><1>,2$6:7,3.:29$3H,3$
,18$<2+81581I:1;.20/

NH.9$.9$,$18-819,6$:I$3H8$
01:E3H$931,380.89$3H,3$3H8$
9,;8$7:;5,2.89$3H1.-8+$
:2$,$+87,+8$,0:F$,2+$
.2-:6-89$18I:1;,33.20$
3H8$9<><1>,2$>.0B>:M$
183,.6$8M581.8278$3H,3$

95,3.,6$7:2931,.239$:I$
.2281B<1>,2$183,.6$9.389/
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2

 
 

DELIBERATE DENSITY   HOTELS

Z2$3H8$D83H816,2+9F$3H8$9;,66BI:1;,3$H:386$7H,.2$
citizenM$C8859$7:939$6:E$>L$:II81.20$95,78B

NH8$H:386$7H,.2F$EH.7H$.9$T<.7C6L$9518,+.20$
,71:99$V<1:58F$H,9$,69:$18+<78+$7:939$3H1:<0H$
9318,;6.2.20$7:2931<73.:2$,2+$:581,3.:29/$NH8$H:386$
1::;9$,18$518I,>1.7,38+$:II$9.38$,2+$0<8939$7H87C$
3H8;986-89$.2$,2+$981-8$3H8.1$:E2$I::+$,2+$+1.2C9/

Middle & right: 
R86I$7H87CB.2$,2+$7:;5,73$$

Far left:  
D,-.0,3.:2,6$.7:29$,556.8+$$

986IB981-.78$I,7.6.3.89/

9h .2$gL:3:$.9$,$+89.02B+1.-82$,+,53,3.:2$:I$
3H8$k,5,2898$7:27853$:I$,$7,59<68$H:386$I:1$
7:;;<3.20$><9.289958:568/$NH8$2,;8$.9$,2$
,>>18-.,3.:2$:I$2.28$H:<19F$3H8$,;:<23$:I$3.;8$
:28$288+9$3:$1893$,2+$5185,18$I:1$3H8$+,L/$
&H$.9$,$6:EB7:93$:53.:2$I:1$31,-866819$EH:$E,23$3:$
93,L$.2$3H8$H8,13$:I$gL:3:/$f<8939$96885$.2$7:;5,73$
.2+.-.+<,6$5:+9$,2+$+<1.20$3H8.1$E,C.20$3.;8$
H,-8$,77899$3:$986IB981-.78$9H,18+$I,7.6.3.89$I:1$
5185,1.20$I::+F$>,3H.20$,2+$<9.20$3H8$Z2381283/$$
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[8+$>L$J1,.0$P:>.29F$5189.+823$:I$18,6$893,38$
+8-86:5;823$7:;5,2L$DacraF$3H8$c'#%$;.66.:2$
51:=873$.276<+89$182:-,3.:29$:2$8M.93.20$><.6+.209$,2+$
?(UFUUU$9T<,18$I883$:I$28E$7:2931<73.:2/$Y,71,a9 
+8-86:5;823$56,2$518981-89$3H8$+.931.73a9$7H,1,7381$
,2+$.2718,989$+829.3L$>L$76:9.20$+:E2$I:<1$>6:7C9$3:$

,77:;;:+,3.:2$,2+$183,.6/$O.8789$I1:;$J1,.0$P:>.29a$
8M3829.-8$51.-,38$,13$7:66873.:2$,18$1:3,38+$,2+$5<3$:2$
+.956,L$,9$5<>6.7$,13/$ 

NH8$5187.273$H,9$,618,+L$
,331,738+$;:18$3H,2$%U$
6<M<1L$183,.6$382,239F$
.276<+.20$3H8$[:<.9$l<.33:2$

3H8$7:18$:I$S.,;.a9$6<M<1L$
;,1C83$,E,L$I1:;$3H8$
51893.0.:<9$^,6$W,1>:<1$
RH:59$.2$D:13H$^8,7H/$
$

DELIBERATE DENSITY   MIAMI DESIGN DISTRICT

PRE-OPENING EVENTS 
ARE CAPTURED AND 
SHARED THROUGH 
ONLINE VIDEOS AND 
A PRECINCT WEBSITE. 

Y,71,$.9$5,13281.20$E.3H$[$
P8,6$V93,38F$,2$.2-893;823$
I<2+$>,7C8+$>L$6<M<1L$
7:206:;81,38$[:<.9$l<.33:2$
S:m3$W822899LF$EH.7H$.9$

,18,$,6:20$E.3H$##$:I$3H8$
7:;5,2La9$:3H81$>1,2+9/$

V-82$>8I:18$3H8$5,.23$+1.89$
:2$3H8$28E$93:189F$Y,71,$
H,9$>882$718,3.20$,$931:20$
.+823.3L$I:1$3H8$5187.273$3:$
,331,73$-.9.3:19F$183,.6819$
,2+$5:3823.,6$189.+8239/$
NH818$.9$,$;:23H6L$
0,6681L$2.0H3$I8,3<1.20$
3,6C9F$581I:1;,2789$,2+$
6,38B2.0H3$9H:55.20/



THE PLACE REPORT 2013

21

THE PLACE REPORT

2 DELIBERATE DENSITY   MIAMI

X66$3H188$5187.2739$H,-8$3H8.1$:E2$+.93.273$
;.71:B7<63<18F$,331,73.20$+.II81823$183,.6819F$
1893,<1,239$,2+$-.9.3,3.:2$5,338129/

NH8$8M76<9.-8$S.,;.$Y89.02$Y.931.73$.9$7:;568;8238+$
>L$3H8$.2+8582+823$,13$,2+$718,3.-8$7<63<18$.2$
KL2E::+$3:$3H8$8,93$,2+$3H8$183,.6F$7:;;817.,6$
,2+$189.+823.,6$S,1L$^1.7C866$7:11.+:1$3:$3H8$9:<3H/$

NH8$3H188$,18,9$,18$7:66873.-86L$7:231.><3.20$3:$
3H8$189<108278$:I$3H8$.2281B7.3L$782318F$,$;,=:1$
7H,208$I1:;$3H8$+87,+89B6:20$I:7<9$:2$6.-.20F$
9H:55.20$,2+$+.2.20$:2$3H8$E,381I1:23/

Map of Miami

WYNWOOD

DESIGN DISTRICT

MARY BRICKELL VILLAGE
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The names and icons in this list are embedded with hyperlinks  
to the company websites and related social media content

C ON T E N T S

9h Kyoto 
citizenM Netherlands
Mary Brickell Village Miami
Miami Design District Miami 
Paris Plages Paris 
Summer Streets New York

2 DELIBERATE DENSITY   GLOBAL EXAMPLES2

2013THE PLACE REPORT

https://www.facebook.com/SummerStreets
http://www.flickr.com/groups/paris-plage/pool/
https://www.facebook.com/9hours.jp
http://9hours.jp
www.citizenm.com
http://www.marybrickellvillage.com/
http://www.miamidesigndistrict.net
http://www.paris.fr/english/visit/highlights/paris-plages/rub_8208_stand_34146_port_18969
http://www.nyc.gov/html/dot/summerstreets/html/home/home.shtml
http://www.flickr.com/groups/citizenm/
http://www.flickr.com/photos/miamidesigndistrict
http://pinterest.com/citizenm/
http://pinterest.com/miamidesigndist/
https://twitter.com/citizenM
https://twitter.com/designdistrict
https://www.facebook.com/citizenMamsterdamcity
https://www.facebook.com/marybrickellvillage
https://www.facebook.com/miamidesigndistrict
http://www.youtube.com/watch?v=hLSw6RDV-pA
https://vimeo.com/channels/placeassociates/5728129
https://vimeo.com/channels/placeassociates/33606621
http://www.youtube.com/user/citizenmobile
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CROWD-FUNDED 
URBANISM

 

03
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CROWD-FUNDED URBANISM   OVERVIEW
 

f,<08$;,1C83$+8;,2+$,2+$08281,38$
820,08;823$,3$,2$8,16L$93,08

 
G55:13<2.3L$3:$>8$.2-:6-8+$.2$3H8$
+89.02$,2+$<98$:I$95,783

X$71:E+BI<2+8+$approach 

participation from people 

and socially connected.

.9$3H,3$3H8$18+<78+$
><+0839$:I382$I:178$3H8$
.;568;823,3.:2$:I$6:EB1.9CF$
38;5:1,1L$.293,66,3.:29$
3H,3$I<273.:2$,9$51:3:3L589$
I:1$3893.20$,2+$,+,53.20$
>8I:18$,$581;,2823$
9:6<3.:2$.9$.293,668+/$

S:18$9:5H.93.7,38+F$
.2-893;823B>,98+$71:E+$
I<2+.20$.9$8;810.20$I:1$
7:;;817.,6$+8-86:5;8239/$
NH.9$,551:,7H$+.-.+89$
><.6+.209$.23:$6:EB
7:93$9H,189F$;,C.20$
3H8;$,77899.>68$3:$
58:568$EH:$;.0H3$
2:3$2:1;,66L$7:29.+81$
.2-893.20$.2$18,6$893,38/

X$768,1$,+-,23,08$:I$
3H.9$,551:,7H$.9$3H,3$.3$
+.931.><389$1.9C$,71:99$,$
>1:,+$01:<5$:I$.2-893:19F$
EH:$7:66873.-86L$.2-893$,$
6:3$><3$.2+.-.+<,66L$+:2a3$

Clockwise 
from top: 
NH8$K,669$W,-8$
V,19F$J:R.02$183,.6$
9.02,08$.2.3.,3.-8$
,2+$`O]$R,2$
Q1,27.97:$$
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I Make Rotterdam$.9$,2$
.2.3.,3.-8$:I$3H8$Z23812,3.:2,6$
X17H.3873<18$^.822,68$
P:3381+,;$3H,3$1,.98+$
n((UFUUU$3:$><.6+$,$
38;5:1,1L$58+8931.,2$>1.+08$
3:$3893$EH83H81$.2718,9.20$
58+8931.,2$,77899.>.6.3L$.23:$$
,2$8;810.20$;.M8+B<98$
5187.273$E:<6+$.2718,98$
-.9.3,3.:2$,2+$,778681,38$
7:;;817.,6$.2-893;823/

NH8$;:28L$E,9$1,.98+$
823.186L$3H1:<0H$,2$:26.28$
56,3I:1;/$O8:568$7:<6+$
7H::98$3:$5,L$8.3H81$%?F$
#%?$:1$#%?U$8<1:9$,2+$.2$
8M7H,208$7:<6+$7<93:;.98$
,$-.9.>68$7:;5:2823$:I$3H8$
E::+82$58+8931.,2$>1.+08$
><.63$:-81$,2$8M51899E,L/$

CROWD-FUNDED URBANISM   ONLINE PLATFORMS3

Above: Y83,.6$:I$3H8$+:2,3.:2$
5,2869 
Left: 
>1.+08

meet their funding goals than those that succeed. KH82$
<98+$.2$51:5813LF$3H8$I<2+.20$3,10839$,18$;<7H$H.0H81$

51:=873$93,C8H:6+819$0:$I,1$>8L:2+$1,.9.20$7,5.3,6/
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Left: X$6:7,6$931883B68-86$>1.7C$

.2-893;823$>L$Q<2+1.98/
Right: J:6<;>.,a9$3,66893$><.6+.20$
E,9$><.63$3H1:<0H$71:E+$I<2+.20/

NH8$7:;5,2L$.9$51:=873.20$183<129$:I$*/($581$7823$

I:1$.2-893:19/$NH8$,+-,23,08$I:1$3H8$3E:$I:<2+819$:I$
Fundrise$.2$9:6.7.3.20$.2-893;823$I1:;$3H8$7:;;<2.3L$
1,3H81$3H,2$31,+.3.:2,6$8T<.3L$.2-893:19$.9$3H,3$3H8$
7:;;<2.3L$>,7C819$<2+8193,2+$3H8$,18,$,2+$EH,3$E.66$
6.C86L$E:1C$3H818/$NH8L$H,-8$,$-8938+$.2381893$.2$3H8$
9<77899$:I$3H8$+8-86:5;823$,2+$,18$;:3.-,38+$>L$3H8$

CROWD-FUNDED URBANISM   COMMERCIAL PROPERTY3

CROWD-FUNDED 
DEVELOPMENT IS 
EMERGING AS A HYBRID 
BETWEEN INVESTING IN 
SHARES AND BUYING 
REAL ESTATE. 

Z2$^:0:3iF$,2$,;>.3.:<9$8M87<3.:2$:I$3H8$71:E+BI<2+.20$
,551:,7H$E,9$<98+$3:$I<2+$3H8$7:2931<73.:2$:I$3H8$7.3La9$
3,66893$9CL971,581/$BD Bacatá 7:93$($;.66.:2$+:66,19F$
EH.7H$E,9$7:231.><38+$>L$'UU$.2+.-.+<,6$J:6<;>.,29/$
Q:1$[,3.2$X;81.7,2$.2-893:19F$><L.20$18,6$893,38$.9$
58178.-8+$,9$,$;:18$93,>68$.2-893;823$3H,2$180.:2,66L$
31,+8+$9H,189/$NH.9$;:+86$.9$5:3823.,66L$,$6899$3.;8B
.23829.-8$,63812,3.-8$3:$5<17H,9.20$,5,13;8239$:-8198,9/$
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CROWD-FUNDED URBANISM   URBAN PROTOTYPING3

NH8$>893$C2:E2$8M,;568$
:I$<1>,2$51:3:3L5.20$7,2$
>8$31,78+$>,7C$3:$%UU?$
EH82$718,3.-8$,0827L$
P8>,1$.2$R,2$Q1,27.97:$
7H,668208+$7:2-823.:29$:I$
5<>6.7$95,78$>L$7:2-813.20$
,$5,1C.20$95:3$.23:$,$01882$
95,78$I:1$3E:$H:<19/$

NH8$.+8,$7,<0H3$:2$,2+$
3<128+$.23:$,2$,22<,6$
06:>,6$8-823$7,668+$
Park(ing) Day.$NH8$7.3L$
:I$R,2$Q1,27.97:$E823$:2$
3:$718,38$3H8$O,-8;823$
3:$O,1C9$51:01,;/

PUBLIC PRIVATE
URBAN PROTOTYPING IS A TERM USED TO 
DESCRIBE OPEN-SOURCE, LOW-COST METHODS 
OF DEVELOPING, DISTRIBUTING AND FUNDING 
CHANGES PEOPLE WANT TO SEE IN THEIR CITIES. 

NH8$51:01,;$.9$+8971.>8+$,9$,$6,>$I:1$3893.20$28E$
.+8,9$.2$3H8$5<>6.7$18,6;/$P89.+8239$,2+$><9.289989$
7,2$9<>;.3$51:5:9,69$I:1$7:2-813.20$,2+$;,.23,.2.20$
5,1C.20$95,789$I:1$5<>6.7$<98/$X556.7,239$5,L$I:1$
7:2931<73.:2F$;,.2382,278F$581;.3$I889$:I$c`R#UUU$
3:$c#"UUF$56<9$,$c%%#$,22<,6$I88/$NH8$7.3L$7:29.+819$
3H8$6:99$:I$5,1C.20$;8381$18-82<8$3:$>8$:II983$>L$
2:3$H,-.20$3:$.2-893$.2$82H,27.20$3H8$93188397,58/$

NH8$7.3L$.9$8II873.-86L$0833.20$58:568$3:$7:-81$3H8$7:93$
:I$;,381.,69F$+89.02$,2+$6,>:<1$3:$;,C8$.;51:-8;8239F$

2:E$E866$:-81$#UU$5,1C6839$,71:99$R,2$Q1,27.97:$,2+$
5,1C683$51:01,;9$H,-8$>882$1856.7,38+$.2$JH.7,0:F$
l,27:<-81F$OH.6,+865H.,F$^:93:2$,2+$X+86,.+8/

Above & left:$O1:3:3L589$:2$
+.956,L$,3$`O]$R,2$Q1,27.97:
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CROWD-FUNDED URBANISM   RETAIL REVITALISATION3

Stockland Spaces$.9$,$28E$5.6:3$.2.3.,3.-8$
.2$5,132819H.5$E.3H$P828E$X<931,6.,$3H,3$
.27<>,389$718,3.-8$51:=8739$.2$R3:7C6,2+B:E28+$
51:5813.89$.2$l.73:1.,$,2+$D8E$R:<3H$K,689/

Renew Australia $
,.;9$3:$7,3,6L98$87:2:;.7$+8-86:5;823$,2+$
718,3.-8$.2+<931.89/$Z3$E:1C9$E.3H$7:;;<2.3.89$,2+$

7:;;817.,6$,2+$5<>6.7$><.6+.209$E.3H$9H:13B
381;$,73.-,3.:29$>L$,13.939F$7:;;<2.3L$01:<59$
,2+$718,3.-8$.2.3.,3.-89/$Z3$.9$>,98+$:2$,$H.0H6L$
8II873.-8F$6:EB7:93$6:7,6$1828E,6$97H8;8$3H,3$
,73.-,38+$;:18$3H,2$#?U$><.6+.209$.2$D8E7,9368/

Popup Hood .9$.2718,9.20$3H8$-.>1,27LF$9,I83L$
,2+$6.-8,>.6.3L$:I$G6+$G,C6,2+$>L$7<1,3.20$

93:18I1:239F$H.0H6.0H3.20$8;810.20$>1,2+9$,2+$
 

CoSign 5,.18+$.2+8582+823$><9.289989$E.3H$
+89.02819$,2+$9.02$I,>1.7,3:19$3:$718,38$:1.0.2,6$
8M381.:1$9.02,08$3H,3$+1,E9$,33823.:2$3:$3H8$H.93:1.7$
,17H.3873<18F$71,I39;,29H.5$,2+$E,6C,>.6.3L$
:I$3H8$D:13H9.+8$5187.273$.2$J.27.22,3./

Top left: J:R.02
Right & bottom left:  
O:5<5$W::+
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The names and icons in this list are embedded with hyperlinks  
to the company websites and related social media content

C ON T E N T S

BD Bacatá Bogotá
CoSign Cincinnati
Fundrise Washington, DC 
Grow It Local Sydney
I Make Rotterdam Rotterdam 
Platoon Berlin
Popup Hood Oakland
Stockland Spaces Australia 
The Walls Have Ears London 
UP:San Francisco 
Village Underground London

CROWD-FUNDED URBANISM   GLOBAL EXAMPLES3

2013THE PLACE REPORT

http://www.facebook.com/pages/Walls-Have-Ears/247100488662071
http://www.facebook.com/pages/I-Make-Rotterdam/101090996675944
https://www.facebook.com/platoon.org
https://twitter.com/fundrise
https://twitter.com/platoon_org
https://www.facebook.com/Fundrise
https://www.facebook.com/GrowItLocal?fref=ts
http://www.flickr.com/photos/bd_bacata/with/7536582102/#photo_7536582102
https://twitter.com/bd_bacata
https://twitter.com/CoSignCincy
https://www.facebook.com/bdbacata
https://www.facebook.com/CoSignCincy
www.bdbacata.com
http://cosigncincy.com
https://fundrise.com
http://growitlocal.com.au
en.imakerotterdam.nl
http://www.platoon.org
www.popuphood.com
http://www.stocklandspaces.org
stocklandspaces.org
http://the-walls-have-ears.tumblr.com/
http://sf.urbanprototyping.org
http://villageunderground.co.uk/
http://www.flickr.com/photos/villageunderground/
http://pinterest.com/source/sf.urbanprototyping.org/
https://twitter.com/@twheproject
https://twitter.com/urbanproto
https://twitter.com/villunderlondon
https://twitter.com/popuphood
https://www.facebook.com/UrbanPrototyping
https://www.facebook.com/villageunderground
http://www.facebook.com/pages/Stockland-Spaces/375268242544830
http://www.facebook.com/popuphood
https://vimeo.com/channels/placeassociates/55677497
https://vimeo.com/channels/placeassociates/30666289
http://www.youtube.com/bdbacata
http://vimeo.com/54298444
https://vimeo.com/channels/placeassociates/42177043
https://vimeo.com/channels/placeassociates/55541757
http://www.youtube.com/watch?v=dDX-QO9IxFY
http://vimeo.com/channels/platoon/26920324
http://pinterest.com/jessgoody2shoes/grow-it-local/
http://www.flickr.com/photos/57594305@N04/
http://www.flickr.com/photos/platoon/
https://vimeo.com/channels/placeassociates/46459316
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4 DECONSTRUCTED RETAIL   OVERVIEW
: P8+<78+$1.9C$

51:+<73$,2+$981-.78$:II819

 Z2718,98+$
7<93:;.9,3.:2F$-.9.>.6.3L$,2+$+.1873$
,77899 3:$51:+<7819$

Z2$;,2L$18958739F$
9H:55819’$.2381893$.2$28E$
;:+869$:I$51:+<73.:2$,2+$

:581,3:19F$18+<7.20$
:-81H8,+$7:939$,2+$
.231:+<7.20$28EF$:I382$
6899$8M5829.-8$:53.:29$
I:1$9:6-.20$7:;568M$
:581,3.:2,6$7H,6682089/$

K.3H$3H8$1:689$:I$51:+<781F$
183,.681$,2+$7:29<;81$

><.6+.20$7:+89F$\:2.20$
,2+$3H8$<98$:I$95,78$,18$
7H,20.20$.2$1895:298/

Z2I:1;,6F$9;,66BI:1;,3F$
38;5:1,1L$,2+$;:>.68$
183,.6.20$,18$51:-.+.20$
382,239$E.3H$6:EB1.9C$
,63812,3.-89$3:$6:20B

Z2$1895:298F$51:5813L$
:E2819$,18$.231:+<7.20$
;:18$,+,53,>68$$

NH8$9H.I3$.9$>8.20$,.+8+$
>L$,+-,2789$.2$;:>.68$
387H2:6:0L$><3$3H8$
18,6$+1.-81$:I$7H,208$.9$
7:;.20$I1:;$7:29<;819a$
8M5873,3.:29F$-,6<89$,2+$
5<17H,9.20$>8H,-.:<19/$

S,2L$9H:55819$,18$E.66.20$
3:$5,L$,$93885$518;.<;$
I:1$51:+<739$3H,3$8M51899$
6:7,6$3,9389$,2+$-,6<89$
:1$7H,208$>,98+$:2$
98,9:2,6.3L$,2+$,-,.6,>.6.3L/$
NH.9$68-86$:I$7<93:;.9,3.:2$
.92a3$5:99.>68$E.3H$;,99$
51:+<73.:2$>87,<98$3H818$
.9$2:$87:2:;L$:I$97,68/$$

Clockwise from 
top left: A Room for 
London, an apartment 
offered through 
Airbnb, Bristol Pound 
notes by Banksy, 
Grow It Local dinner  
in Bronte
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BARTER FOR YOUR LUNCH
P.+68La9$E,9$,$38;5:1,1L$1893,<1,23$><.63$:<3$:I$3E:$
68-869$:I$97,II:6+.20$:2$3H8$9.38$:I$3H8$P.+68L$P:,+$
01:E819a$;,1C83$.2$[:2+:2/$NH8$51:=873$7H,668208+$
3H8$31,+.3.:2,6$1893,<1,23$931<73<18$>L$;,C.20$,66$
5,13.7.5,239$,2$.23801,6$5,13$:I$3H8$;8,6$51:+<73.:2/

O8:568$7:<6+$5<17H,98$3H188$5:<2+9’$E:13H$:I$
,2L$.2018+.823$:2$3H8$+,Lh9$5:938+$9H:55.20$6.93$.2$
8M7H,208$I:1$6<27H/$NH:98$.2018+.8239$E818$<98+$
3:$;,C8$3H,3$8-82.20’9$+.2281/$G1$9H:55819$7:<6+$

NH8$;:28L$I1:;$+.2281$E823$3:$5<17H,98$51:+<78$
I:1$3H8$I:66:E.20$+,L’9$6<27HF$718,3.20$,$9L938;$3H,3$
7:23.2<,66L$+1:-8$31,+8$3:$3H8$01:E819’$;,1C83/

4 DECONSTRUCTED RETAIL   BARTER MARKETS

GARBAGE FOR GROCERIES 
X2:3H81$8M,;568$:I$,2$,63812,3.-8$8M7H,208$
.9$3H8$>,1381$;,1C83$983$<5$>L$3H8$S8M.7:$J.3L$
Y85,13;823$:I$V2-.1:2;823/$Q:1$:28$+,L$8,7H$
;:23H$,3$ F$58:568$7,2$31,+8$
187L76,>689$I:1$I189HF$6:7,66L$01:E2$51:+<78/$

RH:55819$1878.-8$d01882$5:.239e$.2$3H8$I:1;$
:I$2:389$>,98+$:2$3H8$-,6<8$:I$3H8$3H.209$3H8L$
>1.20$3:$187L768/$O,13.7.5,239$7,2$8M7H,208$3H8$
01882$5:.23$2:389$I:1$51:+<78$,3$3H8$,+=:.2.20$
01:E819a$;,1C83F$718,3.20$,$;.71:B87:2:;L$3H,3$
51:;:389$9<93,.2,>.6.3L$.2$3E:$E,L9$,3$:278/

THE PROJECT CHALLENGED THE TRADITIONAL 
RESTAURANT STRUCTURE BY MAKING ALL 
PARTICIPANTS AN INTEGRAL PART OF THE 
MEAL PRODUCTION.
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4 DECONSTRUCTED RETAIL   ALTERNATIVE CURRENCY

Above: O1:;:3.20$^1.93:6$
O:<2+$,3$,$E88C82+$;,1C83
Right: RT<,18$718+.3$7,1+$$
18,+81$,2+$.O,+$,55

NH8$7.3L$.231:+<78+$,2$,63812,3.-8$7<11827L$
7,668+$3H8$Bristol PoundF$EH.7H$.9$-,6<8+$:28$
I:1$:28$E.3H$3H8$5:<2+$93816.20$><3$7,2$:26L$
>8$<98+$,3$.2+8582+823$31,+819/$NH8$0:,6$
.9$3:$C885$;:18$;:28L$7.17<6,3.20$>83E882$
^1.93:6B>,98+$><9.289989$,2+$0.-8$58:568$
,2$8,9L$E,L$3:$7H::98$3:$9582+$;:28L$,3$
6:7,6$><9.289989$;:18$:I382/$NH8$2:389$E818$
+89.028+$3H1:<0H$,$5<>6.7$7:;583.3.:2F$E.3H$

3H8$,18,a9$;:93$I,;:<9$931883$,13.93F$^,2C9L/

S:>.68$E,66839$,2+$,55B>,98+$5,L;823$
9L938;9$,18$93.66$.2$8,16L$93,089$:I$,+:53.:2$
.2$X<931,6.,/$X$H,2+I<6$:I$183,.6819$H,-8$
.231:+<78+$O,L5,6$;:>.68$,55$5,L;8239$
.2$93:18/$NH.9$.2381;8+.,38$9385$.9$><.6+.20$
+8;,2+$,2+$.2381893$.2$3H8$7:2-82.8278$:I$
;:>.68$5,L;823$387H2:6:0L/$NH8$31,29,73.:2$
7:93$3:$3H8$;817H,23$.9$9.;.6,1$3:$718+.3$
7,1+9$><3$.3$51:-.+89$7,9HB5::1$7<93:;819$
E.3H$,2$8,9L$,63812,3.-8$3H,3$7:<6+$:28$
+,L$1856,78$288+.20$3:$7,11L$,$E,6683/$

NH8$.23801,3.:2$:I$D8,1$Q.86+$J:;;<2.7,3.:2$
7H.59$.23:$H,2+9839$E.66$.2718,98$3H8$<98$
:I$;:>.68$5,L;8239$,;:20$7<93:;819$
>87,<98$.3$E.66$18+<78$3H8$2<;>81$:I$
93859$18T<.18+$3:$;,C8$,$31,29,73.:2/
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Global

G28$:I$3H8$68,+.20$8M,;5689$.9$3H8$1::;B6833.20$
E8>9.38F$Airbnb
.9$2:E$-,6<8+$,3$;:18$3H,2$c#/'$>.66.:2/$NH1:<0H$3H8$
9.38F$58:568$7,2$>::C$9:I,9F$95,18$1::;9F$823.18$
,5,13;8239$,2+$8-82$.96,2+9/$G-81$3H8$5,93$L8,1F$9.38$
<9,08$H,9$.2718,98+$>L$;:18$3H,2$(UU$581$7823/

NH818$,18$,$H:93$:I$9.;.6,1$9.389$3H,3$:II81$:26.28$>::C.20$
:I$51.-,38$95,789/$Q:1$8M,;568F$One Fine Stay$.9$,$
56,3I:1;$I:1$>::C.20$6<M<1L$,77:;;:+,3.:2$E.3H$H:386B
93L68$981-.789$.2$[:2+:2$,2+$D8E$b:1CF$,2+$ShareDesk$
.9$,$5881B3:B5881$;,1C8356,78$I:1$7:BE:1C.20$95,789/$
G26.28$;,1C8356,789$,18$0,.2.20$.2381893$,;:20$
7:;;817.,6$,2+$.2+<931.,6$51:5813L$:E2819/$Z2$8,16L$
%U#'F$fON$.2-8938+$c"$;.66.:2$.2$,2$:26.28$56,3I:1;$

,2+$;883.20$1::;9$7,668+$LiquidSpace/

3:$5.25:.23]$3H8$8,98$:I$2,-.0,3.:2F$H.0HBT<,6.3L$
5H:3:01,5HL$,2+$31,295,1827L$:I$7:;;8239$
,2+$18-.8E9/$KH,3$718,389$1858,3$-.9.3,3.:2$,2+$
,+-:7,7L$,;:20$<9819$.9$;:18$9<>368/$Z3’9$3H8$H.0H$
<981$820,08;823$,2+$9318,;6.28+$,+;.2.931,3.:2$
:I$5,L;8239$3H,3$><.6+$31<93F$3H8$C8L$18,9:2$58:568$
;.0H3$2:3$:3H81E.98$I886$7:;I:13,>68$93,L.20$
.2$:1$9H,1.20$3H8.1$H:;89$E.3H$931,20819/$

4 DECONSTRUCTED RETAIL   ONLINE PLATFORMS

Z2$D:-8;>81$%U#%F$3H8$
7:;5,2L$E823$,$9385$
I<13H81$,2+$.231:+<78+$,2$
:26.28$31,-86$0<.+8$7,668+$
Airbnb Neighborhoods/ 
X.1>2>$I:<2+$3H,3$6:7,3.:2$
E,9$3H8$2<;>81$:28$
+87.+.20$I,73:1$.2$EH818$
58:568$7H:98$3:$93,L$EH82$
>::C.20$,77:;;:+,3.:2$
3H1:<0H$3H8$9.38/$O1:-.+.20$
,$>83381$5.73<18$:I$3H8$
-,1.:<9$5,139$:I$,$7.3L$
3H1:<0H$3H8$0<.+8$H8659$
3:$7:238M3<,6.98$3H8$
,77:;;:+,3.:2$6.938+$:2$
3H8$9.38/$NH8$7:23823$:I$3H8$
0<.+8$.9$,$7:;>.2,3.:2$
:I$7:;;.99.:28+$
5H:3:01,5HL$,2+$<981$
7:;;8239F$718,3.20$I<13H81$
:-816,5$>83E882$3H8$
51:-.+819$,2+$7:29<;819/
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London

 

 
 

MORE THAN JUST 
A UNIQUE PLACE TO 
SPEND A NIGHT, THE 
BOAT IS A PLATFORM 
FOR EXPERIENCING AND 
EXPRESSING A UNIQUE 
PERSPECTIVE ON THECITY 
WITH GUESTS CREATING 
CONTENT FOR AN ONLINE 
RADIO STATION, BLOG 
AND VIDEO SERIES.

4 DECONSTRUCTED RETAIL   EXCHANGING SPACE FOR CONTENT

O817H8+$,>:-8$3H8$o<882$V6.\,>83H$W,66F$3H8$>:,3B
9H,58+$931<73<18$E,9$7:;;.99.:28+$>L$[.-.20$
X17H.3873<18F$,$9:7.,6$8238151.98$3H,3$.2-.389$E:16+$
76,99$,17H.3873<1,6$51,73.789$3:$718,38$H:6.+,L$H:;89$
3H,3$58:568$7,2$H.18$:<3$3:$8M581.8278$3H8$>893$
7:238;5:1,1L$;,381.,69F$+89.02$,2+$387H2:6:0L$

Y.1873:1/$f<8939$:I$X$P::;$I:1$[:2+:2$,18$.2-.38+$3:$
93,L$I:1$:28$2.0H3$,2+$,18$,9C8+$.2$8M7H,208$3:$187:1+$
,2+$9H,18$3H8.1$3H:<0H39$:2$,13F$6.I8$,2+$[:2+:2/$
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4 DECONSTRUCTED RETAIL   GLOBAL EXAMPLES

C ON T E N T S

Airbnb Neighborhoods San Francisco 
Bristol Pound Bristol
Mercado de Trueque Mexico City 
Liquid Space Palo Alto
One Fine Stay London 

London 
Share Desk Vancouver
Square San Francisco
Trade School Coop New York

2013THE PLACE REPORT

http://www.airbnb.com/locations
http://www.bristolpound.org
http://www.sma.df.gob.mx/mercadodetrueque/
http://www.liquidspace.com
www.onefinestay.com
http://ridleys.org
http://www.sharedesk.net
https://squareup.com
http://tradeschool.coop/
https://twitter.com/TradeSchoolNY
https://www.facebook.com/TradeSchool.coop
https://twitter.com/sharedesk
http://www.facebook.com/SharedDesks
https://twitter.com/SMA_AmbienteDF
https://twitter.com/liquidspace
https://www.facebook.com/pages/Secretar%C3%ADa-del-Medio-Ambiente/120208740359
http://www.facebook.com/pages/LiquidSpace/152188878171105
http://pinterest.com/onefinestay/
https://twitter.com/BristolPound
https://twitter.com/onefinestay/
http://www.facebook.com/BristolPound
http://www.facebook.com/onefinestay
http://www.flickr.com/people/airbnb/
http://pinterest.com/source/airbnb.com/
https://twitter.com/airbnb
http://www.facebook.com/airbnb
https://vimeo.com/channels/placeassociates/41996790
https://vimeo.com/channels/placeassociates/45456605
https://vimeo.com/channels/placeassociates/52631656
http://www.youtube.com/airbnb
http://pinterest.com/square/
http://www.facebook.com/Square
http://vimeo.com/37709985
http://twitter.com/Square


02

DATA CARTOGRAPHY
 

05
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5<17H,9.20$5,338129$H,9$68+$3:$.238298$7:;583.3.:2$I:1$

N1,7C.20$,2+$518+.73.20$-.9.3,3.:2$718,389$:581,3.:2,6$

H.0H6L$3,10838+$:II819$,2+$;899,0.20/
Z2+::1$5:9.3.:2.20$.9$,$381;$>8.20$<98+$3:$+8971.>8$
,$E.+8$1,208$:I$387H2:6:0.89$,66$31L.20$3:$,++1899$

7,2a3$18,7H/$fORF$<98+$I:1$;:93$2,-.0,3.:2$,559F$
18T<.189$,$6.28$:I$9.0H3$>83E882$3H8$;:>.68$+8-.78$
,2+$3H8$9,3866.38F$EH818,9$.2+::1$5:9.3.:2.20$7,2$>8$
>,98+$:2$98-81,6$+.II81823$;83H:+9F$.276<+.20$1,+.:$
9.02,69F$K.BQ.$,77899$5:.239F$^6<83::3H$:1$D8,1$Q.86+$
J:;;<2.7,3.:2$@DQJA/$

 
R8,;6899$2,-.0,3.:2$I1:;$H:;8$
3:$9H:5$,.9689

 
X77<1,38$7<93:;81$.29.0H39$,2+$
3,10838+$;,1C83.20$

Clockwise from top: 
Bytelight in use at 
the Museum of 
Science, GPS app 
and real-time venue 
occupancy by 
Scene Tap

NH8$;,1C83.20$
7:;568;823$3:$.2+::1$
5:9.3.:2.20$.9$<9.20$
P,+.:$Q18T<827L$

3:$7<93:;.98$+.956,L9$
,2+$;899,0.20$>,98+$
:2$58:568$93,2+.20$
.2$51:M.;.3L$3:$+.0.3,6$
+.956,L9/$PQZY$7H.59$
8;>8++8+$.23:$;:>.68$
+8-.789$7,2$982+$,2+$
1878.-8$.2I:1;,3.:2$
I1:;$9.02,08$,2+$:3H81$
5HL9.7,6$868;8239/$

DATA CARTOGRAPHY   OVERVIEW5
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Global

 

f::068$7:2+<739$9.38$9<1-8L9$,9$,$I188$981-.78$
,2+$H,9$,618,+L$;,558+$#UFUUU$6:7,3.:29$.2$
8.0H3$7:<231.89F$.276<+.20$3H8$[,9$l80,9$931.5$,2+$
k,5,2898$1,.6E,L$93,3.:29/$NH818$.9$,$6:20$E,.3$6.93F$

6:7,3.:29$.2$931,380.7$;,1C839/$f::068$,69:$,66:E9$
><9.2899$:E2819$3:$<56:,+$3H8.1$:E2$;,59$<9.20$,2$
X2+1:.+$X55$,2+$.9$8M56:1.20$71:E+$9:<17.20$,9$,$
9:6<3.:2$I:1$C885.20$7:23823$<5$3:$+,38/

Y:\829$:I$5,38239$I:1 indoor positioning 

>,98+$:2$8.3H81$9:I3E,18$:1$7H.59$7,5,>68$:I$
7:;>.2.20$.2I:1;,3.:2$I1:;$;<63.568$9.02,69/$N:$
18+<78$3H8$1.9C$:I$18+<2+,23$.2I1,931<73<18$
.2-893;823$,2+$7:;5838$8II873.-86L$I:1$E.+89518,+$
;,1C83$,+:53.:2F$,$01:<5$:I$%%$7:;5,2.89F$68+$
>L$D:C.,F$H,9$I:1;8+$3H8$Z2B[:7,3.:2$X66.,278/

GOOGLE USES WI-FI TRIANGULATION 
TO MEASURE THE RELATIVE 

STRENGTH OF KNOWN SIGNALS TO 
ESTIMATE A USER’S LOCATION. 

POTENTIAL LIMITATION

Does not require any 
additional infrastructure 
or handset upgrades

Wi-Fi does not transmit 
any spatial positioning 
information, which means 
that for triangulation 
to work it requires an 
extensive site survey.

DATA CARTOGRAPHY   INDOOR POSITIONING5

NH8$In-Location Alliance$;8;>81$7:;5,2.89$
E.66$7:23.2<8$+8-86:5.20$,2+$5.6:3.20$981-.789$

+,3,$,2+$,2$:582F$;<63.B-82+:1$,551:,7H/$

NH8$>,6,278$I:1$+893.2,3.:29$.2$7H::9.20$,$387H2:6:0L$

98,;68996L$E.3H$5:5<6,1$:<3+::1$2,-.0,3.:2$,559$,2+$
+:89$2:3$18T<.18$,$6,108$.2-893;823$.2$28E$.2I1,931<73<18/

Indoor Positioning Outdoor GPS
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DISNEY BENEFITS 
FROM GAINING 
UNPRECEDENTED 
VISIBILITY TO PATTERNS 
IN GUEST ACTIVITY 
BEFORE, DURING AND 
AFTER THEIR VISIT.

Orlando

Z2$k,2<,1L$%U#'F$3H8$Walt 
Disney World ResortF$.2$
G16,2+:F$Q6:1.+,F$<2-8.68+$
,2$PQZY$E1.93>,2+$9L938;$
7,668+$S,0.7^,2+9/$NH8$
E1.93>,2+9$18+<78$E,.3$
3.;89$I:1$,331,73.:29F$
981-8$,9$1::;$C8L9$,2+$
82,>68$7,9H6899$5,L;823$
I:1$,+;.99.:2F$I::+$,2+$
;817H,2+.98/$NH8$-.9.3:1$
8M581.8278$I:1$I,;.6.89$E.66$
>8$82H,278+p$I:1$8M,;568F$
3H8L$7,2$7H::98$3:$:53$
.2$3:$H,-8$7H,1,73819$
9,L$7H.6+182a9$2,;89/

DATA CARTOGRAPHY  RFID5
Z2938,+$:I$H,-.20$3:$E,.3$3:$

3:$=<;5$3H8$T<8<8$I:1$3H8.1$
I,-:<1.38$1.+8F$0<8939$7,2$
986873$3H8$1.+8$18;:386L$
<9.20$,$;:>.68$,55$,2+$
3H8$E1.93>,2+$981-89$,9$
3H8.1$I,93$5,99$3.7C83/$

7H.59$8;>8++8+$.23:$;:>.68$H,2+9839$
:1$:3H81$5HL9.7,6$:>=8739$7,2$982+$,2+$
1878.-8$.2I:1;,3.:2$I1:;$9.02,08/
NH.9$186,3.-86L$9.;568$,2+$,77899.>68$
387H2:6:0L$82,>689$3H8$8M7H,208$
:I$.2I:1;,3.:2$:1$7<93:;.9,3.:2$:I$
;899,0.20$3,1083.20$,2L:28$93,2+.20$.2$
76:98$51:M.;.3L/$$

X$9<>983$:I$PQZY$.9$D8,1$Q.86+$
J:;;<2.7,3.:2$@DQJAF$3H8$387H2:6:0L$
<98+$.2$;,2L$:I$3H8$;:>.68$E,6683$
9L938;9$>8.20$31.,668+$.2$3H8$`R$
,2+$X9.,/$NH8$7:;>.2,3.:2$:I$,2$
DQJB82,>68+$+8-.78$,2+$,$;:>.68$
5,L;823$,55$7,2$93:18$;:18$+83,.68+$
5819:2,6$.2I:1;,3.:2$,2+$7,2$1856,78$
,$E.+8$1,208$:I$5HL9.7,6$:>=8739$
9<7H$,9$3.7C839F$;:28L$,2+$C8L9/

RFID

RFID NFC
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5 DATA CARTOGRAPHY   INFORMATION VISUALISATION Global

Q.97H81$H,9$08281,38+$98-81,6$981.89F$8,7H$
8M,;.2.20$,$+.II81823$3H8;8F$,66$<9.20$;:>.68$
5H:28$<56:,+9$3:$9:7.,6$;8+.,$9.389$,9$,$+,3,$
9:<178/$X66$:I$H.9$E:1C$.9$5<>6.9H8+$:2$Q6.7C1/$

Above left:$
R,2$Q1,27.97:
Above right: 
k,C,13,

Z2$See Something or Say SomethingF$H8$<98+$3H8$08:6:7,3.:2$
:I$NE.3381$5:939$@9H:E2$.2$>6<8A$,2+$Q6.7C1$<56:,+9$@9H:E2$.2$
:1,208A$3:$718,38$;,59$,2+$.29.0H39$,>:<3$7.3.89$,1:<2+$3H8$E:16+/$
X$06,278$,3$3H8$:-81EH86;.206L$>6<8$;,5$:I$k,C,13,$18-8,69$3H,3$
.3’9$,$7.3L$EH818$3H8$;,1C83$.9$+:;.2,38+$>L$^6,7C>811L$H,2+9839F$
+,3,$7:22873.-.3L$.9$<2518+.73,>68$,2+$3H818$,18$186,3.-86L$I8E$
3:<1.939$3,C.20$5H:3:9/$Z2$7:;5,1.9:2F$R,2$Q1,27.97:$.9$H:;8$
3:$3H8$H8,+T<,13819$:I$>:3H$:26.28$9.389F$H,9$,2$8T<,66L$718,3.-8$
,2+$387HB9,--L$6:7,6$5:5<6,3.:2$,2+$56823L$:I$3:<1.939/$

Q.97H81’9$28E893$51:=873F$.2$5,132819H.5$E.3H$J,1280.8$
S866:2$`2.-819.3LF$7:228739$7H87CB.29$3:$><9.289989$:2$
Q:<19T<,18$3:$I:1;$28.0H>:<1H::+9$>,98+$:2$58:568a9$
5,31:2,08$:I$><9.289989F$1,3H81$3H,2$08:01,5HL/
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5 DATA CARTOGRAPHY   ACTIONABLE DATA TRACKING Global

K.3H.2$3H8$9L938;F$,$7.3L$
.9$:10,2.98+$.23:$3.689F$
8,7H$,>:<3$3H8$9.\8$:I$,$
7.3L$>6:7CF$,2+$+.971838$
3.;8$980;8239/$NH.9$0.-89$

8,7H$>6:7C$3:$+8381;.28$
3H8$>893$3.;8$,2+$6:7,3.:2$
3:$+.931.><38$;:>.68$
,+-813.9.20$;899,089/$

NH8$+,3,$7:;89$I1:;$,$
;.M3<18$:I$:582$9:<178$
,2+$7:;;817.,6$+,3,$9839/$

^<2+68$31,7C9$,00180,38+$
9582+.20$5,338129$I1:;$
5<>6.7$9:<1789F$5:.23$
:I$9,68$9L938;9$,2+$
J.3.>,2C$718+.3$7,1+$
187:1+9$,2+$<989$.3$3:$
718,38$<2>.,98+$1,3.209$I:1$
1893,<1,239$.2$D8E$b:1C/$
NH8$718+.3$7,1+$.2I:1;,3.:2$
.9$931.558+$:I$5819:2,6$
+83,.69$><3$183,.29$,$<2.T<8$

ALL OF THE INFORMATION 
COLLECTED IS AVAILABLE 
ON BUNDLE'S WEBSITE, 
CREATING AN ACCURATE 
AND TRANSPARENT PRICE 
COMPARISON.

;8,2.20$3H,3$.2+.-.+<,6$
+.2.20$7H:.789$7,2$>8$
31,7C8+$:-81$3.;8/$NH8$
9.38$6.2C9$,-81,08$9582+F$
I18T<827L$,2+$3.;8$:I$
-.9.3,3.:2$3:$+8;:01,5H.7$

187:;;82+$,$+893.2,3.:2$
>,98+$:2$3H8$<981a9$
,08F$,++1899F$;,1.3,6$
93,3<9$,2+$9,6,1L/$
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Abuzz Sydney 
Bundle New York 
ByteLight Boston
Livelihoods Pittsburgh
MagicBands Walt Disney World Resort 
PlaceIQ New York
SceneTap Chicago
See Something or Say Something Oakland
Sense Networks New York 
Skyhook Boston

5 DATA CARTOGRAPHY GLOBAL EXAMPLES

http://www.abuzzsolutions.com
www.bundle.com/
http://www.bytelight.com
http://livehoods.org
http://www.wdwnews.com/galleries/2013/01/07/the-disney-guest-experience-evolves/#photo-1
wdwnews.com/galleries/2013/01/07/the-disney-guest-experience-evolves/#photo-1
http://www.placeiq.com
http://www.scenetap.com
http://www.flickr.com/photos/walkingsf/sets/72157627140310742/
http://www.sensenetworks.com
http://www.skyhookwireless.com
http://www.youtube.com/user/sensenetworks?feature=results_main
https://twitter.com/Livehoods
http://www.facebook.com/livehoods
http://www.flickr.com/photos/43105570@N03/
http://pinterest.com/source/skyhookwireless.com/
https://twitter.com/placeiq
https://twitter.com/SceneTap
https://twitter.com/SkyhookWireless
https://twitter.com/sense_networks
http://www.facebook.com/PlaceIQ
http://www.facebook.com/SceneTap
http://www.facebook.com/pages/Skyhook-Wireless/20041252648
http://pinterest.com/source/bytelight.com/
https://twitter.com/ByteLight
http://www.facebook.com/pages/ByteLight/138451849587577
http://www.flickr.com/photos/bundlehq/
http://pinterest.com/source/bundle.com/
https://twitter.com/bundlehq
https://twitter.com/ABUZZ_SOLUTIONS
http://www.facebook.com/BundleFB
http://vimeo.com/user1229827/videos
https://vimeo.com/channels/placeassociates/18140945
http://www.facebook.com/pages/Sense-Networks/127559727280499?fref=ts
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SMART TEMPORARY
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6 X77899.>.6.3LF$7:2-82.8278$
,2+$-,1.83L$:I$:II81

$
J:93B8II873.-8F$8,9L$3:$1856.7,38F$$
H.0H$68-86$:I$820,08;823SMART TEMPORARY   OVERVIEW

Clockwise from 
left: Trish Hunter 

Southland, BMW 
Guggenhaim Lab 
event space and café 

Z2$%U#%$38;5:1,1L$
,73.-,3.:29$>87,;8$;:18$
931,380.7/$NH8$L8,1a9$
>893$8M,;5689$,18$7:93B

,2+$8,9L$3:$,+,53$3:$
+.II81823$6:7,3.:29/$

^<9.289989$,18$<9.20$
38;5:1,1L$8M581.82789$
3:$51:3:3L58$51:+<739F$
981-.789$,2+$6:7,3.:29F$
18+<7.20$3H8$1.9C$.2H81823$
.2$.2.3.,6$.2-893;823/

^L$C885.20$:581,3.:2,6$
7:939$+:E2$,2+$6:7,3.:29$

38;5:1,1L$95,789$7,2$
,II:1+$3:$>8$H.0H6L$
3H8;,3.7$,2+$3,1083$
2.7H8$,<+.82789/
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6

Top right: VL8B7,37H.20$
9.02,08$>L$S:1,0$SL8197:<0H$$
Top left & bottom: S,1C83$
8231,278$,2+$9H:5$E.2+:E$
;817H,2+.9.20

NH8 Movement Café$E,9$><.63$:2$,$I:1;81$.2+<931.,6$
893,38F$96,38+$I:1$18+8-86:5;823$.23:$,$;.M8+B
<98$189.+823.,6$7:;;<2.3L/$Z39$6:7,3.:2$,+=,7823$

,18,$+<1.20$3H8$[:2+:2$G6L;5.79/$NH8$+8-86:5819$
187:02.98+$3H8$5:3823.,6$3:$,331,73$3H8$,33823.:2$,2+$
.2381893$:I$3H8$3H:<9,2+9$:I$95873,3:19$,3382+.20$3H8$
f,;89/$NH8L$7:;;.99.:28+$,13.93$S:1,0$SL8197:<0H$
3:$H865$718,38$,2$8L8B7,37H.20F$<27:2-823.:2,6$:10,2.7$
7,Iq$,2+$581I:1;,278$95,78$3:$:581,38$I:1$9.M$;:23H9$
68,+.20$<5$3:$3H8$93,13$:I$7:2931<73.:2/$

SMART TEMPORARY   PRE-DEVELOPMENT ACTIVATIONS

Z3$.9$;,+8$<5$:I$,>:<3$,$
+:\82$9H.55.20$7:23,.2819F$
I8,3<1.20$6:7,6$76:3H.20F$
,77899:1L$,2+$H:;8E,18$
>1,2+9F$,2$839L$9H:5F$6:7,6$
^1::C6L2$I::+$9587.,63.89$
,2+$,$7:;;<2.3L$0,1+82/
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Global

Snoozebox 
:53.:29$I:1$95:13.20$8-8239F$;<9.7$I893.-,69F$
51:+<73.:2$6:7,3.:29$,2+$+.9,9381$186.8I/$NH8$1::;9$
,18$><.63$.23:$9H.55.20$7:23,.2819F$EH.7H$7,2$>8$
31,295:138+$>L$1,.6F$1:,+$:1$98,$3:$,2L$6:7,3.:2$.2$

1::;9$7,2$>8$7:2931<738+$.2$6899$3H,2$(*$H:<19$,3$
9.389$E.3H$2:$868731.7.3LF$E,381$:1$E,938$981-.789/

NH8$Xiang Xiang Xiang Prayer House$.9$,$

7:23,.2819/$NH8$1::;9$E818$+89.028+F$I,>1.7,38+$
,2+$.293,668+$:2$9.38$.2$3H188$;:23H9$,2+$7,2$>8$
;:-8+$3:$,$28E$6:7,3.:2$.2$3H8$I<3<18$.I$288+8+/

6 SMART TEMPORARY   TEMPORARY HOSPITALITY

NH8$Wahaca Southbank Experiment .2$[:2+:2$
.9$,$3E:BL8,1$38;5:1,1L$6:7,3.:2$3H,3$.9$.2718;823,6$
3:$3H8$:1.0.2,6$K,H,7,$1893,<1,23$.2$J:-823$f,1+82/$
NH8$3E:B68-86$931<73<18$E,9$><.63$<9.20$8.0H3$93,7C8+$
9H.55.20$7:23,.2819/$NH8L$7:;;.99.:28+$931883$,13$
7<1,3:1$N1.93,2$S,27:$3:$986873$,13.939$3:$718,38$;<1,69$
:2$3H8$9.38/$NH8$<27:2-823.:2,6$6::C$,2+$56,78;823$:I$
3H8$1893,<1,23$8M5189989$3H8$38,;’9$.23823.:2$3:$31.,6$
28E$187.589$,2+$7H,208$3H8$;82<$;:18$I18T<8236L$
3H,2$3H8L$E:<6+$.2$,$;:18$7:2-823.:2,6$9833.20/$$

Attrap'Rêves .9$,$H:386$
7:29.93.20$:I$,$981.89$:I$
518I,>1.7,38+$><>>68$38239$
9.3<,38+$.2$3H8$I:18939$
:<39.+8$S,198.668/$NH8$
768,1$38239$0.-8$0<8939$
,$<2.T<8$8M581.8278$:I$
2,3<18$,2+$7,2$>8$983$
<5$:1$3,C82$+:E2$T<.7C6L$
E.3H$-81L$6.3368$.;5,73$:2$
3H8$9<11:<2+.20$,18,/$
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Global

NH8$:>=873.-8$:I$3H8$31,-866.20$6,>$.9$3:$>1.20$$
3H8$f<0082H8.;a9$3H:<0H3$68,+819H.5$,2+$5<>6.7$
I:1<;9$:2$,17H.3873<18$,2+$<1>,2$56,22.20$
:<3$:I$.39$?3H$X-82<8F$D8E$b:1C$;<98<;$,2+$
7:22873$3:$,$>1:,+81$06:>,6$,<+.8278/$

NH8$9.MBL8,1$+<1,3.:2$:I$3H8$6,>$.9$+.-.+8+$.23:$3H188$
7L7689F$8,7H$6,93.20$3E:$L8,19$,2+$31,29.3.20$3H1:<0H$
3H188$6:7,3.:29/$V,7H$7.3L$H:939$I188$E:1C9H:59F$5,286$

93,138+$.2$D8E$b:1CF$3H82$;:-8+$3:$^816.2$,2+$S<;>,.F$
93,L.20$.2$8,7H$6:7,3.:2$I:1$,551:M.;,386L$,$;:23H/

6 SMART TEMPORARY   BMW GUGGENHEIM LAB

2011
2012

2013

NEW YORK BERLIN MUMBAI
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London

NH8$*UFUUUB98,3$G6L;5.7$
R3,+.<;$E,9$><.63$E.3H$
3H8$.23823.:2$3:$>8$
+:E29.\8+$3:$,$%?FUUUB
98,3$9:7781$93,+.<;$,3$
3H8$7:276<9.:2$:I$3H8$
f,;89/$NH8$38;5:1,1L$
^,9C83>,66$X182,$.9$>8.20$
186:7,38+$3:$^1,\.6$I:1$
3H8$%U#"$G6L;5.79/$

Z2$3H8$6,3381$7,98F$><.6+.20$
,$38;5:1,1L$931<73<18$
18+<78+$7:939$>L$)?$581$

7823$,2+$7:2931<73.:2$3.;8$
E,9$:26L$#*$;:23H9F$3H8$
9H:13893$I:1$,2L$>,9C83>,66$
,182,$.2$3H8$H.93:1L$:I$3H8$
G6L;5.79/$NH8$I:189.0H3$
,2+$.22:-,3.-8$,551:,7H$
.9$;:18$9<93,.2,>68$,2+$
87:2:;.7,6F$89587.,66L$
I,73:1.20$.2$3H8$:2E,1+$
9,68$:I$3H8$93,+.<;$
3:$3H8$28M3$9.38/

6 SMART TEMPORARY   LONDON OLYMPIC STADIUMS

ROOF

STADIUM ISLAND

UPPER TIER SEATS

RUNNING TRACK
LOWER TIER SEATS

SPECTATOR BRIDGES

PODS
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C ON T E N T S

A Room For London UK 
France 

BMW Guggenheim Lab New York
Gap Filler Christchurch
Dekalb Market Brooklyn 
Kitchain Switzerland 
Movement Café Greenwich  
Snoozebox London
Trish Hunter Finds Melbourne
Wahaca Southbank Experiment London

6 SMART TEMPORARY   GLOBAL EXAMPLES

2013THE PLACE REPORT

http://flickr.com/photos/bmwguggenheimlab
http://www.aroomforlondon.co.uk
http://www.attrap-reves.com
www.bmwguggenheimlab.org
http://www.gapfiller.org.nz
http://www.dekalbmarket.com
http://www.kitchain.net
http://www.themovementgreenwich.com
http://www.snoozebox.com
http://www.trishhunterfinds.com.au/
http://www.wahaca.co.uk/html/1_restaurant7.html
http://pinterest.com/bmwgugglab/
http://www.facebook.com/BMWGuggenheimLab
http://pinterest.com/dekalbmarket/
http://pinterest.com/artangellondon/a-room-for-london/
https://twitter.com/dekalbmarket
https://twitter.com/aroomforlondon
http://www.flickr.com/photos/snoozeboxhotel
http://pinterest.com/source/snoozebox.com/
https://twitter.com/#%21/snoozeboxhotel
https://twitter.com/trishhunter
https://twitter.com/wahaca
http://www.facebook.com/snoozeboxhotels?sk=wall
https://www.facebook.com/trishhunterfinds
https://www.facebook.com/pages/Wahaca-Southbank-Experiment/127752260698921?fref=ts
http://www.facebook.com/DekalbMarket
http://www.facebook.com/aroomforlondon
http://www.youtube.com/user/SnoozeboxHotel?feature=watch
http://www.youtube.com/user/trishhunterfinds
https://vimeo.com/channels/placeassociates/51054910
http://www.youtube.com/watch?v=2akIju-KIWs
https://vimeo.com/channels/placeassociates/35888487
http://www.youtube.com/bmwguggenheimlab
https://twitter.com/#%21/snoozeboxhotel
http://www.facebook.com/MVMNTCafe
https://twitter.com/bmwgugglab
http://twitter.com/GapFillerChch
https://www.facebook.com/GapFiller
http://www.flickr.com/photos/62535083@N02/
https://vimeo.com/45374709
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REAL-TIME 
ENVIRONMENTS

 

07
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REAL-TIME ENVIRONMENTS   OVERVIEW
 

Z;51:-89$3H8$1868-,278$:I$5HL9.7,6$
183,.6$95,78$,2+$;899,0.20

 
J:;>.289$:26.28$I<273.:2,6.3L$E.3H$

Z23866.0823$+.0.3,6$+.956,L9$
,18$<9.20$I,7.,6$+83873.:2$
3:$7H,208$:2971882$
7:23823$>,98+$:2$3H8$
-.8E81a9$+8;:01,5H.7$

NH8$.2381,73.:2$>83E882$
.2+.-.+<,6$;:>.68$+,3,$,2+$
9H,18+$+.0.3,6$+.956,L9$
,66:E9$58:568$3:$H,-8$
,$+.1873$.;5,73$,2+$
68,-8$,$-.13<,6$;,1C$:2$,$
95,78$>L$>8.20$3H818/

7

R<7H$387H2:6:0L$7,2$.2-.38$
.2381,73.:2F$I:1$8M,;568F$
3H1:<0H$3H8$<98$:I$183,.6$
3:<7H971882$+.956,L9F$:1$
>8$H.++82/$Powerleap$
H,9$+8-86:58+$56,389$
I:1$.293,66,3.:2$>828,3H$

3H,3$31,7C$:77<5,27L$
,2+$<9,08$5,338129F$
718,3.20$+,3,$9318,;9$,2+$
,<3:;,3.7,66L$.2I:1;.20$
,+=<93;8239$3:$3H8$
38;581,3<18$,2+$6.0H3.20$
9L938;9$.2$3H8$1::;/

Clockwise 
from top right: 
Cosmopolitan Hotel 
lobby in Las Vegas, 
Seoul Square and 
Internet Media Art 
poles in Gangnam
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A DYNAMIC SPACE THAT 
RESPONDS TO THE 
CLIMATE, SEASON, TIME 
OF DAY, EVENTS OR THE 
NUMBER OF PEOPLE 
USING THE SPACE

REAL-TIME ENVIRONMENTS   BUSAN CINEMA CENTER7

NH8$28E6L$<2-8.68+$^<9,2$J.28;,$J82381$.2$R8:<6$
7:23,.29$,$3H8,318$,2+$:<3+::1$,2+$.2+::1$7.28;,9F$

3E:$<2+<6,3.20$[VY$78.6.20$9<1I,789/$[.0H3.20$51:01,;9$
,2+$I<66$;:3.:2$01,5H.79$+89.028+$>L$,13.939$,18$
+.956,L8+$,71:99$3H8$78.6.20$,2+$7,2$>8$9882$>:3H$+,L$
,2+$2.0H3F$82H,27.20$,2+$1895:2+.20$3:$8-8239$3,C.20$
56,78$:2$9.38/
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KH,3$;,C89$3H8$^,176,L9$
J82381$,$018,3$56,78$3:$
988$7:278139$:1$>,9C83>,66$
0,;89$.92a3$3H8$9.\8$:I$
.39$+.0.3,6$+.956,L9/$KH82$
+89.02.20$3H8$+.0.3,6$
8M581.8278$I:1$-.9.3:19F$
3H8$51.;,1L$I:7<9$E,9$
:2$,++1899.20$>,9.7$
<981$288+9/$f<8939$7,2$
,77899$I188F$H.0HB9588+$
K.BQ.F$5<17H,98$I::+$
E.3H:<3$E,.3.20$.2$6.28$
<9.20$,$;:>.68$,55F$,2+$
E:2a3$;.99$7,669$+<8$3:$
283E:1C$:-816:,+F$8-82$

7
 

 
 
 

REAL-TIME ENVIRONMENTS   BARCLAYS CENTER
+<1.20$7,5,7.3L$8-8239/$
NH8$5HL9.7,6$+89.02$:I$
3H8$93,+.<;$8M5189989$
3H8$9,;8$-.9.3:1$I:7<9/$
Z3$.9$5:9.3.:28+$,3$
931883$68-86$E.3H$+::19$
3H,3$68,+$+.18736L$.23:$
3H8$;,.2$5,13$:I$3H8$
,182,F$,2+$3:$7:22873$
.3$3:$3H8$9<11:<2+.20$
28.0H>:<1H::+F$3H8$
97:18>:,1+$.9$-.9.>68$
3:$58:568$5,99.20$>L/

Left & below: The digital 
screens and scoreboard  
are intentionally visible  
from the street/
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Z2$X<0<93$%U#%F$Tesco$31.,668+$3H8$-.13<,6$01:781L$
7:27853$E.3H$5,99820819$,3$f,3E.7C$X.15:13a9$2:13H$
381;.2,6/$Z2938,+$:I$51.238+$5:93819$,2+$oP$7:+89F$
3H8$`g$,+,53,3.:2$<989$5:9381B9.\8$3:<7H9718829$
I:1$>1:E9.20$51:+<73$.;,089F$8,7H$:I$EH.7H$
I8,3<189$,$97,22,>68$>,17:+8/$RH:55819$><L$
:26.28$<9.20$3H8.1$9;,13$5H:28$,2+$3H8.1$5<17H,989$
,18$+86.-818+$3H8$+,L$3H8L$,11.-8$>,7C$H:;8/$

1:<3.289$,2+$3,C89$,+-,23,08$:I$518+.73,>68$
+E866$3.;8/$Z3a9$:28$:I$3H8$>893$8M,;5689$:I$
98,;68996L$.23801,3.20$.2381,73.-8$387H2:6:0L$
.23:$,$1868-,23$5HL9.7,6$82-.1:2;823/$

Global

HomeplusF$3H8$g:18,2$9<>9.+.,1L$:I$N897:F$,556.8+$
5:93819$I8,3<1.20$01:781L$93:18$9H86-89$3:$3H8$E,669$
:I$9<>E,L$93,3.:29$.2$R8:<6/$RH:55819$7:<6+$97,2$3H8$
oP$7:+8$>828,3H$8,7H$51:+<73$3:$;,C8$,$5<17H,98$
,2+$3H8$.38;$E:<6+$>8$+86.-818+$3H,3$8-82.20$,I381$
3H8L$,11.-8+$H:;8/$

ONLINE SALES 
INCREASED BY 130 PER 
CENT AND THE COMPANY 
HAS NOW ROLLED OUT  
23 VIRTUAL STORES 
ACROSS KOREA. 

7 REAL-TIME ENVIRONMENTS   VIRTUAL STORES

Top left: J:;;<3819$:1+81$
01:781.89$EH.68$E,.3.20$I:1$3H8$
28M3$31,.2/$$
Top centre: Z2$X<931,6.,F$
K::6E:13H9$H,9$1:668+$:<3$
-.13<,6$93:189$.2$><9$93:59/$
Top right: N897:a9$>,17:+8$
97,22.20$,55$,3$f,3E.7C
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NH8$%U#% Art & About 
Festival$.2$RL+28L$
I8,3<18+$,2$,<0;8238+$
18,6.3L$8MH.>.3.:2$7,668+$
@`2A9882$R7<653<189/$NH8$
8MH.>.3.:2$E,9$93,08+$.2$
;<63.568$6:7,3.:29$EH818$
3H8$-.13<,6$,13E:1C9$E818$
H.++82$I1:;$3H8$2,C8+$
8L8$><3$-.9.>68$3:$,2L:28$
E.3H$,2$.OH:28F$X2+1:.+$:1$
D:C.,$9;,13$5H:28$<9.20$
3H8$[,L,1$P8,6.3L$^1:E981/

YIHAODIAN’S APPROACH 
WAS A GREAT BOOST 
FOR AWARENESS BUT 
DOES NOT HAVE THE 
SAME ACCESSIBILITY 
OF TESCO’S VIRTUAL 
STORES.

REAL-TIME ENVIRONMENTS   AUGMENTED REALITY

Z2$JH.2,$I::+$183,.681$b.H,:+.,2F$EH.7H$.9$;,=:1.3L$
:E28+$>L$K,6;,13F$<98+$,<0;8238+$18,6.3L$EH82$.3$
6,<27H8+$#UUU$-.13<,6$9<581;,1C839$:-812.0H3$.2$H.0HB

7:;583.3:19a$>1.7C$,2+$;:13,1$93:189/$

NH8$7,;5,.02$;,+8$51:+<739$-.9.>68$3H1:<0H$3H8$
7,;81,$I8,3<18$:2$9H:55819a$9;,13$5H:289/$RH:55819$
H,+$3:$>8$5HL9.7,66L$93,2+.20$.2$3H8$6:7,3.:2$,2+$5:.23$
3H8.1$7,;81,$.2$+.II81823$+.1873.:29$3:$>1:E98F$;.;.7C.20$
3H8$>8H,-.:<1$:I$9H:55.20$.2$,$5HL9.7,6$93:18$><3$:28$
3H,3$2:$:28$8698$7:<6+$988/$

Above: Augmented Reality Android App “Digitale Tråde” being 
developed for Museum Midtjylland in Herning, Denmark

Below: Yihaodian used an augmented reality app  
to launch 1000 stores overnight.

7
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London

Left: 
Q6::1$3:$78.6.20$+.0.3,6$
+.956,L9F$.2381,73.-8$E,669$,2+$
3:<7H971882$51:+<73$+.956,L9

7 REAL-TIME ENVIRONMENTS   NIKE+ FUELSTATION

X$6,108$.2381,73.-8$E,66$
+.956,L9$,$'BY$5,13.768$

5819:2a9$;:-8;8239$.2$
3H8$I:1;$:I$,$5.M86$,-,3,1/$
NH8$;:18$,$5819:2$
;:-89F$3H8$;:18$3H8.1$
,-,3,1$3<129$I1:;$18+$3:$
01882F$I:66:E.20$3H8$7:6:<1$
6,20<,08$:I$3H8$>1,2+/$

TURNING A PHYSICAL 
IN-STORE EXPERIENCE 
INTO SHAREABLE  
ONLINE CONTENT

X66$:I$3H8$,73.-.3L$.9$
187:1+8+$,2+$7,2$>8$
5:938+$3:$Q,78>::C$,2+$

,I381$:582.20F$%UUU$-.+8:9$
E818$718,38+$,2+$9H,18+F$
31,296,3.20$,$5HL9.7,6$
.2B93:18$8M581.8278$.23:$
9H,18,>68$:26.28$7:23823/$
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$

Z2$X<931,6.,F$R<>,1<$.9$:II81.20$-.9.3:19$3:$.39$#U'$
+8,6819H.59$,77899$3:$,$28E$C.2+$:I$.2381,73.-8$
387H2:6:0L/$NH8$9L938;F$>,98+$,1:<2+$,$JSR$,2+$
;:>.68$,55$718,38+$>L$+.0.3,6$,0827L$SnepoF$,66:E9$
9,68958:568$3:$1831.8-8$7:;518H829.-8F$18,6B3.;8$
.2I:1;,3.:2$:2$;:+869F$:53.:29F$.2-823:1L$,2+$;:18$

3:$,2L$+.0.3,6$+.956,L$.2$3H8$9H:E1::;F$3<12.20$3H8$
28,1893$971882$.23:$,2$820,0.20$9,689$3::6$EH818$
7:23823$.9$+8381;.28+$>L$3H8$7<93:;81a9$.23818939/

7 REAL-TIME ENVIRONMENTS   SUBARU

Left: 
R<>,1<$Z2381,73.-8$Y.956,L9$
718,38$,$;:18$820,0.20$
8M581.8278$I:1$3H8$9H:5581/
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Global

Immersive Labs$6,<27H8+$
.39$J,1,$9:I3E,18$.2$,$=:.23$
51:;:3.:2$E.3H$O859.$,3$3H8$
RrRK$I893.-,6$.2$X<93.2F$
N8M,9/$J,1,$:53.;.989$
,+$+.956,L9$>L$0,3H81.20$
18,6BE:16+$+,3,$:2$-.8E819F$
9<7H$,9$,08F$082+81F$
+E866$3.;8F$06,2789F$3:5$
,+9$,2+$><9.893$3.;8$
:I$+,L/$Z3$3H82$,2,6L989$
>8H,-.:<1$5,338129$,2+$
9.0H36.289$,2+$;,C89$
7H,2089$3:$7:23.2<,66L$
.2718,98$,+$1868-,278$
,2+$1895:298$1,389/

7 REAL-TIME ENVIRONMENTS   IMMERSIVE LABS

NH8$+87.9.:2$820.28$31,7C9$,2+$518+.739$1895:298$
1,389F$0833.20$9;,1381$3H8$;:18$58:568$<98$.3/$Z3$31,7C9$
18,6B3.;8$+,3,$,2+$51:-.+89$,2,6L9.9$:2$9.0H36.289$,2+$
-.9.3,3.:2$5,338129/$

Left: 
R71882$01,>9$9H:E.20$H:E$
3H8$J,1,$9:I3E,18$E:1C9
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Barclays Center Brooklyn 
Busan Cinema Center Seoul 
Immersive Labs New York
Internet Art Media Poles Seoul
Nike+ FuelStation London 
Powerleap San Francisco 
Snepo Sydney
Tesco Homeplus Korea 
The Cosmopolitan of Las Vegas
Wintergarden Brisbane 
Yihaodian China

7 REAL-TIME ENVIRONMENTS   GLOBAL EXAMPLES

http://pinterest.com/boxpark/
http://pinterest.com/source/cosmopolitanlasvegas.com/
https://twitter.com/barclayscenter
https://twitter.com/#!/immersivelabs
https://www.facebook.com/immersivelabs
http://www.facebook.com/boxparkshoreditch
https://www.facebook.com/wintergarden
http://www.facebook.com/barclayscenter
https://twitter.com/powerleaper
https://twitter.com/snepo
https://twitter.com/boxpark
https://www.facebook.com/powerleap
https://vimeo.com/channels/placeassociates/55503708
https://vimeo.com/user9091975
https://vimeo.com/channels/placeassociates/27577254
http://www.youtube.com/watch?v=wzh-90Schm4
http://www.youtube.com/user/immersivelabs
https://vimeo.com/channels/placeassociates/32154694
https://vimeo.com/channels/placeassociates/28168186
http://www.youtube.com/watch?v=F8JpqqCIcVs
http://www.youtube.com/watch?v=ZjTWz8vybPg
https://vimeo.com/channels/placeassociates/43467493
www.barclayscenter.com/
http://www.dureraum.org
http://www.immersivelabs.com
http://www.boxpark.co.uk
http://powerleap.net
http://www.snepo.com
http://www.homeplus.co.kr
http://thisisdk.com/work/cosmopolitan
http://www.wgarden.com.au/
http://www.yihaodian.com
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SHAPESHIFTERS
I  
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8SHAPESHIFTERS   OVERVIEW  
Z2718,989$-.9.3,3.:2$,2+$9,689$EH.68$
9H,1.20$:581,3.:2,6$7:939$

 
K.+81$-,1.83L$:I$51:+<739$,2+$8M581.82789$
:2$:II81F$89587.,66L$,I381$H:<19

P8-.3,6.9,3.:2$8II:139$,18$;,C.20$9H:5I1:239$,77899.>68$
3:$9H:13B381;F$H.0HBT<,6.3L$:581,3:19$3:$18,73.-,38$
3H8$9<11:<2+.20$931883B68-86$183,.6$.2$:278B3H1.-.20$
7:;;817.,6$,18,9/$G26.28$56,3I:1;9$,18$;,C.20$$
9H:13B381;$95,78$H.18$;:18$,558,6.20$>L$;.2.;.9.20$
3H8$,+;.2.931,3.-8$7:939$:I$18981-,3.:29F$5,L;8239$
,2+$;,1C83.20/

VM382+.20$183,.6$,2+$H:95.3,6.3LF$89587.,66L$,I381$

,556.7,3.:29/$NH8$J.3L$:I$RL+28L$.9$+8-86:5.20$,$
931,380L$,2+$,73.:2$56,2$I:1$9<55:13.20$3H8$01:E3H$$

.276<+89$827:<1,0.20$><9.2899$,2+$51:5813L$:E2819$$
3:$18T<893$581;.39$I:1$6:2081$:581,3.20$H:<19/

NH8$6,10893$97,68$,2+$581H,59$;:93$6.381,6$8M,;568$
.9$3H8$X1<5B+89.028+$D,3.:2,6$R3,+.<;$.2$R.20,5:18/$

Clockwise from top 
left:$X$7,1$5,1C$<98+$
,9$,2$8-823$95,78$,3$
####$[.27:62F$R3:1L$
7:27853$93:18$,2+$NH8$
R5,78$O1:01,;$,3$3H8$
D8E$S,=893.7$W:386

+89.028+$3:$
,77:;;:+,38$$
71.7C83F$9:7781F$1<0>L$
,2+$:3H81$,3H683.7$8-8239/$
S:-.20$3.819F$5,6683.98+$
3<1I$;:+<689$,2+$,2$$
:582,>68F$<631,B3H.2$
+:;8$1::I$;,M.;.98$
3H8$93,+.<;a9$<3.6.3L$
E.3H:<3$7:;51:;.9.20$
51:M.;.3L$,2+$9.0H36.289$
I:1$95873,3:19/
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8 SHAPESHIFTERS  

{ CHAMELEON SPACES }
extending the utility of a space by hosting 

multiple businesses throughout a day or week 

{ GALLERY SPACES }
serve as shells for a variety of experiences  
that change weekly, monthly or seasonally

{ RE-USE SPACES }
temporarily operating in a different  
category instead of sitting vacant

1 2 3

2013THE PLACE REPORT
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D8E$b:1Ca9$CITY GRIT$.9$,$
dJ<6.2,1L$R,6:2e$3H,3$H:939$
9<5581B76<>$93L68$+.22819$
.2$,2$:6+$97H::6H:<98$.2$
D:6.3,/$Y<1.20$3H8$+,LF$3H8$
97H::6H:<98$.9$,$I<12.3<18$
9H:E1::;$7,668+$KPg$
Y89.02F$I8,3<1.20$6:7,66L$
71,I38+$H:;8E,189/$
R8-81,6$8-82.209$,$
E88CF$3H8$9H:E1::;$.9$
7:2-8138+$.23:$,$6,108$
7:;;<2,6$+.2.20$,18,F$
<9.20$9:;8$:I$3H8$+.956,L$
I<12.3<18F$EH.7H$+.2819$
7,2$,69:$5<17H,98$,3$3H8$
82+$:I$3H8$2.0H3/$JZNb$
fPZN$.9$,$;8;>819H.5B
>,98+$3.7C838+$8-823/

NH8$7:93$.9$c%%?$,$;:23H$
I:1$,$98,3$,3$3H8$3,>68$8-81L$
NH<19+,L$2.0H3F$3:$82=:L$
,$983$;82<$5185,18+$>L$
0<893$7H8I9$-.9.3.20$I1:;$
,1:<2+$3H8$7:<231L/$^L$
6.;.3.20$3H8$:581,3.:2$:I$
3H8$1893,<1,23$3:$58,C$
3.;89$+<1.20$3H8$E88CF$
JZNb$fPZN$C8859$+8;,2+$
H.0H$,2+$7,2$7H,108$,$
518;.<;/$KPg$Y89.02$

-.9.>.6.3L$:I$.39$51:+<739$
,2+$>1,2+$,99:7.,3.:2$E.3H$
3H8$9<5581$76<>$,2+$.39$
8,16L$,+:5381$0<893$6.93/

8

{ CHAMELEON SPACES }
extending the utility of a space by 

hosting multiple businesses 

By night, a supper club By day, a home interiors store

SHAPESHIFTERS   CITY GRIT
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Y1::0$1878236L$:5828+$

,2+$G26L$^8+1::;F$,2$
,77:;;:+,3.:2$,2+$
;883.20$95,78$I:1$H.18/

NH8$>8+1::;$.9$,$187823$
8M5,29.:2$:I$3H8$>1,2+a9$
:II81$,2+$,66$3H8$51:+<739$
.2$3H8$1::;$,18$,-,.6,>68$
I:1$9,68F$;,C.20$.3$;:18$
:I$,2$.;;819.-8$183,.6$
9H:E1::;$3H,2$,$><9.2899$
7,380:1L$8M3829.:2/

 

8 SHAPESHIFTERS   HÔTEL DROOG

"OFFERING CUSTOMERS 
MULTIPLE USES IN A 
SINGLE SPACE CAN ALSO 
BE ACHIEVED UNDER 
 A SOLITARY BRAND"

{ CHAMELEON SPACES }
Dextending the utility of a space by 

hosting multiple businesses 
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Urbanauts$.9$,$
+87:2931<738+$H:386$3H,3$
7<93:;.98+$I:1;81$931883B
I1:23$9H:59$.23:$78231,66L$
6:7,38+$,77:;;:+,3.:2$
.2$l.822,/$NH8$6:I3$1::;$
1823,69$.276<+8$.2381283$
,77899F$,$;.2.>,1$,2+$
3E:$>.7L7689/$P::;9$
,71:99$3H8$7.3L$,18$6::986L$
7:228738+$3H1:<0H$
,$981.89$:I$7<1,38+$
7,Iq9$,2+$1893,<1,239/$
f<8939$,18$7:;568386L$
.2+8582+823$><3$7,2$
518B>::C$<501,+89F$9<7H$
,9$l895,$H.18F$+,.6L$1::;$
768,2.20$,2+$3,.6:1.20/

ROOMS ACROSS THE CITY ARE 
LOOSELY CONNECTED THROUGH 
A SERIES OF CURATED CAFES 
AND RESTAURANTS. 

8 SHAPESHIFTERS   VACANT SHOPFRONTS

{ RE-USE SPACES }
temporarily operating in a different 
category instead of sitting vacant
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8 SHAPESHIFTERS   STATTBAD WEDDING

NH8$9.38$H,+$>882$:<3$:I$<98$9.278$3H8$#&?U9$<23.6$
1878236LF$EH82$,$7:;;<2.3L$:10,2.9,3.:2$,556.8+$
3:$3H8$7.3L$3:$182:-,38$,2+$7<1,38$3H8$95,78$E.3H$
E88C6L$581I:1;,2789F$,13$8MH.>.3.:29$,2+$,$6.78298+$
7,Iq/$Z3$H,9$>87:;8$,$28.0H>:<1H::+$.7:2$,2+$.9$
>::C8+$E.3H$8-8239$28,16L$8-81L$2.0H3$:I$3H8$E88C/

{ RE-USE SPACES }
temporarily operating in a different 
category instead of sitting vacant
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f,6681LB93L68$183,.6$95,789$:II81$$
,$7:29.93823$T<,6.3L$:I$8M581.8278$
><3$3H8$7:23823$.9$18I189H8+$8-81L$I8E$
E88C9/$R3:1L$.9$,$183,.6$7:27853$93:1L$
.2$JH8698,F$D8E$b:1C/$V-81L$9.M$3:$8.0H3$
E88C9$3H8$3H8;8F$;817H,2+.98$,2+$

95,78$I886$;:18$6.C8$,$;,0,\.28$L:<$7,2$
E,6C$.23:$3H,2$,$7:2-823.:2,6$183,.6$93:18/$
R3:1La9$><9.2899$;:+86$.9$<2:13H:+:M$
,9$E866F$E.3H$+.956,L9$95:29:18+$>L$
>1,2+9$3H,3$,18$1,186L$,99:7.,38+$
E.3H$183,.6$,2+$,$6,108$5817823,08$:I$
51:+<739$>8.20$9:6+$:2$7:29.02;823/

8 SHAPESHIFTERS   STORY

{ GALLERY SPACES }
serve as shells for a variety of experiences 
that change weekly, monthly or seasonally

`2+81$D8E$S,2,08;823$@UNMA$
.9$,$HL>1.+$>83E882$,$0,6681L$,2+$
18B<98$95,78/$[:7,38+$.2$,$-,7,23$183,.6$
9H:5I1:23$:2$GMI:1+$R31883F$Y,16.20H<193F$
.3a9$5,13$:I$3H8$J.3L$:I$RL+28La9$
18-.3,6.9,3.:2$8II:139$I:1$3H8$:278B3H1.-.20$
7:;;817.,6$,18,/$NH8$9H:5I1:23$E,9$
;,+8$,-,.6,>68$,3$,$18+<78+$7:93$3:$
,73.-,38$3H8$9<11:<2+.20$931883B68-86$
183,.6$,2+$,331,73$,$>1:,+81$,<+.8278/
NH8$7H,;868:2B6.C8$718,3.-8$95,78$H,9$

;:23H9$:I$:581,3.:2F$8,7H$3.;8$:II81.20$
,$7:;568386L$+.II81823$8M581.8278F$I1:;$
,$7:II88$,2+$N:<1$+8$Q1,278$6:<208$
3:$6.-8$;<9.7$581I:1;,2789F$,$2,3.:2,6$
187:1+$1868,98$,2+$EH.9CL$3,93.20/$

3H1:<0H:<3$3H8$L8,1$><3$,69:$,3$-,1.:<9$
3.;89$:I$+,L$,2+$+,L9$:I$3H8$E88C/
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ONLINE PLATFORMS ARE MAKING SHORT-TERM SPACE HIRE 
MORE APPEALING TO PROPERTY OWNERS BY MINIMISING THE 
ADMINISTRATIVE COSTS OF RESERVATIONS, PAYMENTS AND 
MARKETING. REPUBLIC SPACES, IN NEW YORK, AND POP-UP 
BRANDS, IN SYDNEY, ARE TWO WEBSITES SEEKING TO MATCH 
PEOPLE AND BRANDS WITH TEMPORARY SPACE.

8 SHAPESHIFTERS    

2013THE PLACE REPORT
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popupBrands$.9$,2$:26.28$56,3I:1;F$>,98+$.2$RL+28LF$

3:$1823F$I1:;$-,7,23$183,.6$95,789$3:$7:;;817.,6$

Re:public Spaces$.2$D8E$b:1C$<989$.39$E8>9.38$3:$
+1,E$,E,182899$3:$,-,.6,>68$7:;;817.,6$95,78$,71:99$
,$-,93$1,208$:I$9.\89F$7:238M3$,2+$6:7,3.:2/$O1.7.20$
.9$-.9.>68$,2+$3H818$.9$,2$:26.28$>::C.20$7,5,>.6.3L/$$

SQFT .9$,2$:10,2.9,3.:2$5,13281.20$E.3H$3H8$R,2$
Q1,27.97:$J.3L$f:-812;823$3:$,331,73$8-8239F$76,9989$
,2+$183,.6$3:$-,7,23$95,78$.2$3H8$S.+BS,1C83$,18,/$
Z39$E8>9.38$.276<+89$,$9.;568$7,67<6,3:1$3H,3$,66:E9$
<9819$3:$9587.IL$3H8$,;:<23$:I$95,78F$3.;8$:I$E88CF$
I18T<827L$,2+$,;:<23$3H8L$,18$E.66.20$3:$5,L$I:1$3H8$
95,78/$Z3$E,9$><.63$3:$T<:38$7:939$I:1$9H:13$+<1,3.:29F$
9H,1.20$3H8$7:93$:I$3H8$95,78$,;:20$;<63.568$<9819F$
9.;.6,1$3:$,$7,1$9H,18$981-.78$I:1$18,6$893,38/

8 SHAPESHIFTERS   ONLINE SPACE MATCHING

ONLINE SPACE-
MATCHING PLATFORMS 
ARE FACILITATING THE 
PROCESS OF ACQUIRING 
SHORT-TERM TENANTS.

Top left:$X$9H:13B381;$
95,78$,-,.6,>68$3H1:<0H$
5:5<5^1,2+9
Top right:$Y.956,L$>L$Q1827H$
>1,2+$XC986$O,1.9$.2$,$R:W:$
93:18$>::C,>68$3H1:<0H$
P8]5<>6.7$R5,789
Right:$RoQNa9$7:93$893.;,3:1$
I:1$9H:13$381;$95,78$H.18
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SHAPESHIFTERS   GLOBAL EXAMPLES

1111 Lincoln Miami 
1933 Shanghai
CITY GRIT New York 
Hôtel Droog Amsterdam
popupBrands Sydney 
Re:public Spaces New York
Singapore National Stadium
SQFT San Francisco 
Story New York 
Stattbad Wedding Berlin
UNM Sydney 
Urbanauts Vienna 

8

http://twitter.com/droogamsterdam
http://www.flickr.com/photos/citygrit/
http://www.flickr.com/photos/65736336@N04/
http://pinterest.com/popupbrands/
http://pinterest.com/republicspaces/
http://pinterest.com/citygritnyc/
http://twitter.com/citygrit
https://twitter.com/citygrit
www.facebook.com/popupbrands
https://www.facebook.com/republicspaces
https://www.facebook.com/citygrit
http://www.facebook.com/droog.page
http://www.facebook.com/pages/1111-Lincoln-Road/197988373631540?fref=ts
https://twitter.com/yourSQFT
https://twitter.com/Stattbad
https://twitter.com/republicspaces
https://twitter.com/thisisstory
http://www.facebook.com/pages/National-Stadium-Club/315718815180397?sk=info
http://www.facebook.com/Yoursqft
https://www.facebook.com/pages/STATTBAD-Berlin/140108146004070?fref=ts
http://www.facebook.com/URBANAUTS
http://www.facebook.com/pages/Under-new-Management/147930182009534
www.vimeo.com/popupbrands
https://vimeo.com/sqft
https://vimeo.com/channels/placeassociates/32972200
https://vimeo.com/channels/placeassociates/55565731
https://vimeo.com/channels/placeassociates/51889050
http://www.1111lincolnroad.com
http://www.1933shanghai.com
http://www.citygritnyc.com
http://www.hoteldroog.com/pages/bedroom
http://www.popupbrands.com.au
http://www.republicspaces.com/
http://www.arup.com/Projects/Singapore_Sports_Hub.aspx
http://www.yoursqft.com/
http://www.thisisstory.com
http://www.stattbad.net
http://www.unmshop.tumblr.com
http://www.urbanauts.at
http://www.facebook.com/home.php


INDUSTRIAL DEREVOLUTION
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f:28$,18$3H8$1:E9$:I$+89C9$,2+$8276:98+$

EH.7H$I:7<98+$:2$.2718,9.20$51:+<73.-.3L$

[:20$>8I:18$,73.-.3LB>,98+$E:1C.20$E,9$5:5<6,1F$
,+-813.9.20$,0827.89$,2+$718,3.-8$93<+.:9$E818$

Q:1$718,3.-8$981-.789$7:;5,2.89F$3H8$7:;>.2,3.:2$$
:I$5819:2,6$,2+$9H,18+F$.2381,73.-8$95,78$.9$,$$
5HL9.7,6$8M51899.:2$:I$>1,2+9$3H,3$-,6<8$7:66,>:1,3.:2$
,2+$.+8,3.:2/$Z3$.9$,$5:.23$:I$+.II818278$3H,3$76.8239$

$
E:1C$.2$,+-,278$:I$,2L3H.20$H,-.20$>882$718,38+/$

Z2$187823$L8,19$387H$7:;5,2.89$H,-8$>882$
H81,6+8+$I:1$3H8.1$+.93.273.-8F$,33823.:2B01,>>.20$
,2+$,3$3.;89F$8M31,-,0,236L$56,LI<6$E:1C95,789/$
NH8$931,380.7$;:3.-,3.:2$I:1$3H.9$.2-893;823$.2$

2<;>819$:I$L:<20F$3,68238+$8;56:L889$3H,3$,18$
71.3.7,6$3:$9<1-.-,6$.2$,$H.0H6L$7:;583.3.-8$.2+<931L/

JH,2089$.2$8M5873,3.:29$:I$E:1C95,789$,18$;:93 
2:3.78,>68$.2$E:1C819$,08+$#*_%(F$EH.7H$;,C8$
<5$,>:<3$,$3H.1+$:I$3H8$X<931,6.,2$E:1CI:178/$

INDUSTRIAL DEREVOLUTION   OVERVIEW
  

f1:E3H$.2$51:+<73.-.3LF$1871<.3;823$
,2+$183823.:2

 
X+,53,>68$82-.1:2;8239$.2718,98$
9,3.9I,73.:2$,2+$7:66,>:1,3.:2$

ZI$7:;5,2.89$E,23$3:$
,331,73$,2+$183,.2$3,6823F$
3H8L$288+$3:$<2+8193,2+F$
8;>1,78$,2+$I,7.6.3,38$
3H898$7H,2089/

Z2$3H8$I<3<18F$7:15:1,38$
$

>8$.27823.-.98+$,6:20$
3H8$6.289$:I$,$7:BE:1C.20$
;:+86F$E.3H$8;56:L889a$
,3382+,278$>8.20$

;,2,081$581I:1;,278$
18-.8E9$>,98+$:2$H:E$
;,2L$58:568$,73.-86L$
7H::98$3:$+:$3H8.1$

Clockwise from top 
left: MOV, standing 
workspace and 
interaction at HUB 
Melbourne
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Global9 INDUSTRIAL DEREVOLUTION   CHANGING WORKER PERCEPTIONS

S:>.68$7:;;<2.7,3.:2$
387H2:6:0L$.9$82,>6.20$3H.9$
5817853<,6$9H.I3F$8M5,2+.20$
>:3H$3H8$5HL9.7,6$6:7,3.:2$
,2+$3.;8$:I$+,L$3H,3$
E:1C$.9$+:28/$NH8$,>.6.3L$
3:$+:$3,9C9$>8I:18$,2+$
,I381$31,+.3.:2,6$E:1C$

Z2$,$187823$9<1-8L$:I$E:1C819$.2$

S86>:<128F$EH82$,9C8+$EH,3$3H8L$
7:29.+81$3:$>8$3H8.1$E:1C95,78F$$

:26L$3H8.1$+89CF$EH818,9$3H8$#*_'(B$

EH818$3H8.1$><.6+.20$E,9$6:7,38+/

NH8$E:1C819$9<1-8L8+$.2+.7,38+$
3H8L$,18$E.66.20$3:$31,-86$,9$I,1$,9$,$
C.6:;8318$I1:;$3H8.1$><.6+.20$.I$3H8L$
.2382+$3:$93,L$I:1$,$6:2081$581.:+$:I$
3.;8$,2+$E:1C$I1:;$3H,3$95,78/$

VM3812,6$95,789$3H,3$E:1C819$183<12$
3:$,18$:I382$7,Iq9$,2+$H:95.3,6.3L$
95,789$EH.7H$0.-8$3H8;$186,3.-8$
,2:2L;.3L$,2+$,182a3$+.91<53.-8/
NH8$T<,6.3L$:I$3H8$8M581.8278$.9$
7:29.93823$><3$3H8$7H,1,7381.93.79$-,1L/$
K:1C819$.2$S86>:<128$7.38+$Market 
Lane Coffee ,9$,$+893.2,3.:2$+<1.20$
3H8$E:1C+,L$>87,<98$:I$.39$7:;;<2,6$
98,3.20F$E867:;.20$,551:,7HF$186.,>68$
981-.78$,2+$51:+<739$,2+$>6<118+$8+089$
>83E882$.2+::1$,2+$:<3+::1$98,3.20/
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FIFTY-EIGHT PER CENT 
OF RESPONDENTS SAY 
THEY ARE MORE LIKELY 
TO COME UP WITH A NEW 
IDEA OUTSIDE OF WORK.

When asked why  
they choose to hold  
face-to-face meetings 
outside of the workspace, 
employees cited that they 
often leave when they 
need to think creatively  

be able to achieve 
that at their desk.
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NH898$8;56:L889$,18$988C.20$7:;;<2,6$,2+$

$
3H8L$988C$.3$8698EH818F$:I382$.2$7,Iq9$
:1$:3H81$5<>6.7$95,789/$

b:<2081$E:1C819$,18$'?$581$7823$;:18$6.C86L$
3:$68,-8$3H8$><.6+.20$3H188$3.;89$:1$;:18$+<1.20$
3H8$E:1C.20$+,L$,2+$'?$581$7823$;:18$6.C86L$$
3:$3,C8$,$6<27H$>18,C$:I$(?$;.2<389$:1$6:2081/

L:<2081$E:1C819$,18$6899$I:7<98+$,2+$+.97.56.28+/

9 INDUSTRIAL DEREVOLUTION   YOUNGER WORKERS

RETAILERS, CAFES, LIBRARIES, PUBLIC AND IN-BETWEEN SPACES

MOBILE DEVICES LAPTOP FACE TO FACE

W:E8-81F$3H8$93,3.93.79$
7:<6+$>8$;.968,+.20F$
0.-82$3H,3$L:<2081$E:1C819$
,18$,69:$#*$581$7823$;:18$
6.C86L$3:$E:1C$(U$H:<19$:1$
;:18$8,7H$E88C/$KH,3$3H8$
2<;>819$9<00893$.9$2:3$,$
+.II818278$.2$+8+.7,3.:2$:1$
51.:1.3.9,3.:2$:I$E:1C$><3$,$
+1,;,3.7$7<63<1,6$7H,208.2$
H:E$58:568$581I:1;$3H8.1$
=:>9$,2+$7:;5,13;823,6.98$
3H8$1:68$3H,3$E:1C$981-89$
E.3H.2$3H8$>1:,+81$
7:238M3$:I$3H8.1$6.-89/$

 WORKING BEYOND 
THE OFFICE WALLS

Global
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NH8$8M5:9<18$,3$3813.,1L$68-86$3:$51:01899.-8$
82-.1:2;8239$I:1$93<+L$,2+$7:66,>:1,3.:2$E.66$68,+$
3:$,2$8-81B018,381$+.97185,27L$>83E882$L:<20$

NH.9$5<39$;:18$51899<18$:2$8;56:L819$,2+F$.2$3<12F$

+89.02$,2+$3H8$7:22873.:2$3:$9<11:<2+.20$5187.2739/

INDUSTRIAL DEREVOLUTION   GIBLIN EUNSON LIBRARY9

NH8$Giblin Eunson Library$,3$3H8$`2.-819.3L$
:I$S86>:<128$E,9$+89.028+$>L$WXRRV[[$$
.2$%U##$3:$:II81$,$-,1.83L$:I$95,789$3:$I,7.6.3,38$
68,12.20$,2+$7:66,>:1,3.:2F$I1:;$9.2068$+89C$
93<+L$>::3H93:$:582$E:1C$,2+$6:<208$,18,9F$
,66$9<55:138+$>L$.23801,38+$387H2:6:0L/

NH8$+89.02$.23823.:2$E,9$3:$718,38$,$7:66873.-8$$
6.-.20$1::;$I:1$93<+8239F$E.3H$95,789$9<.3,>68$$
I:1$I:7<98+$.2+8582+823$E:1CF$1893F$
+.97<99.:2F$7:66,>:1,3.:2$,2+$56,L/
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+89.02F$EH.7H$.9$+1.-82$823.186L$>L$<981$288+9$,2+$

,9$:55:98+$3:$>8.20$+.73,38+$>L$7:15:1,38$>1,2+$
-,6<89$,2+$:10,2.9,3.:2,6$931<73<18/$NH8$1.9.20$
5:5<6,1.3L$:I$7:BE:1C.20$95,789$,1:<2+$3H8$E:16+$

5HL9.7,6$95,789$3H8;986-89$><3$3H8$.23815819:2,6$
.2381,73.:29$3H,3$3,C8$56,78$E.3H.2$3H8;/$

INDUSTRIAL DEREVOLUTION   CO-WORKING9

All images:$S8;>819$
E:1C.20$,3$W`^$S86>:<128$

HUB$Melbourne$.9$,$51:I899.:2,6$;8;>81$7:;;<2.3L$
3H,3$<989$.39$WXRRV[[B+89.028+$h76<>H:<98h$95,78$3:$
I,7.6.3,38$7:66,>:1,3.:2$,;:20$;8;>819$3H1:<0H$9H,18+$
+89C9F$;883.20$1::;9F$8-8239$,2+$,2$:26.28$7:22873.:2$
3:$:3H81$6:7,3.:29$.2$3H8$06:>,6$W`^$283E:1C/$$

NH818$,18$:-81$)UU$;8;>819F$956.3$,6;:93$8-826L$>83E882$
;82$,2+$E:;82F$E.3H$3H8$;,=:1.3L$:I$;8;>819$5,L.20$
I:1$,77899$3:$3H8$95,78$:28$+,L$,$E88C/$R8-823LB3H188$
581$7823$E:1C$.2+8582+8236LF$E.3H$3H8$68,+$.2+<931.89$
>8.20$387H2:6:0L$,2+$51:I899.:2,6$981-.789/
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MOV$.9$,$;8;>819H.5B
>,98+$7:BE:1C.20$95,78$
6:7,38+$.2$3H8$RH.><L,$
W.C,1.8$RH:55.20$J82318$
.2$N:CL:/$Z3$+:892a3$6::C$

3H8$+89.02$3,C.20$7<89$
I1:;$1893,<1,239F$6.>1,1.89$
,2+$,.15:13$6:<2089/$Z3$
I8,3<189$3,>689$1,3H81$3H,2$
+89C9$,2+$93L6.9H$;883.20$
1::;9$9<.3,>68$I:1$8-82$

INDUSTRIAL DEREVOLUTION   RETAIL AND HOSPITALITY 9

N:$7,381$3:$3H8$288+9$:I$,2$8;810.20$>188+$:I$d><9.2899$
2:;,+9eF$7H8,5B7H.7$H:386$>1,2+$citizenM$H,9$
718,38+$,$28E$95,78F$7,668+$societyM/$`2+8193,2+.20$
58:568a9$288+9$I:1$7:22873.-.3LF$.295.1.20$+89.02$
,2+$,$98298$:I$06:>,6$>86:20.20F$3H.9$+.93.273.-8$
H:95.3,6.3L$.2.3.,3.-8$,66:E9$2:;,+.7$E:1C819$3:$93,LF$
E:1CF$3H.2C$718,3.-86L$,2+$.2381,73$E.3H$76.8239/

Top: MOV
Bottom left & right: 
SocietyM



1 CRITICAL MASS EXAMPLE

80

THE PLACE REPORT 2013

Online

THE PLACE REPORT

INDUSTRIAL DEREVOLUTION   GLOBAL EXAMPLES 

Central Working, Google Tech Campus London
Giblin Eunson Library Melbourne1
MOV Tokyo 
societyM Glasgow
HUB Melbourne
Tietgenkollegiet Copenhagen1

9

http://www.flickr.com/photos/societym/
http://pinterest.com/citizenm/societym-glasgow/
https://twitter.com/HASSELL_Studio
https://twitter.com/MOV_Hikarie
https://twitter.com/GoogleCampus
https://twitter.com/SocietyM
https://twitter.com/hubworld
http://www.facebook.com/pages/Giblin-Eunson-Library-University-of-Melbourne/152276218202795
http://www.facebook.com/pages/Google-Campus-London/329917890398167
https://www.facebook.com/pages/Creative-Lounge-MOV/344239332280946
http://www.facebook.com/SocietyM
https://www.facebook.com/HUBWorld
https://www.facebook.com/tietgenkollegiet
https://vimeo.com/channels/placeassociates/39166588
https://vimeo.com/channels/placeassociates/22766984
http://www.campuslondon.com
http://www.hassellstudio.com/en/cms-projects/detail/giblin-eunson-library
http://www.shibuyamov.com
http://www.citizenm.com/glasgow/societym
http://www.the-hub.net/
http://www.the-hub.net/
http://www.tietgenkollegiet.dk


BRAND NAME DEVELOPERS

10
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Clockwise from top: 
Assemble Projects, 
Downtown Lounge,  
Daneas Yard at 
Strand East,  
Muji Village

NH8$7<93:;81B78231.7$I:7<9F$,+,53,>.6.3L$,2+$.22:-,3.:2$
3H,3$.3$3,C89$3:$893,>6.9H$931:20$06:>,6$>1,2+9$,18$
0.-.20$183,.6$,2+$;8+.,$7:;5,2.89$,2$<28M58738+$
,+-,23,08$.2$3H8.1$,551:,7H$3:$51:5813L$+8-86:5;823/$

,18$7H::9.20$3:$.2-893$.2$3H8$+8-86:5;823$:I$823.18$
28.0H>:<1H::+9F$.;51:-.20$<2+81<3.6.98+$5187.2739$
3:$I:9381$3H8$01:E3H$:I$9<11:<2+.20$><9.289989$1,3H81$
3H,2$68,9.20$.9:6,38+F$18931.738+B,77899$7,;5<989/

P89.+823.,6$+8-86:5;8239F$9<7H$,9$Muji Village$
,2+$S86>:<128B>,98+$Assemble Projects$<98$
3H8.1$893,>6.9H8+$>1,2+$83H:9$,2+$6:L,6$7<93:;81$
I:66:E.20$,9$3H8$>,9.9$I:1$+8-86:5;823$931,380L/$KH.68$
183,.6$>1,2+9$,18$3,C.20$:2$3H8$7H,668208$:I$51:5813L$
+8-86:5;823F$893,>6.9H8+$51:5813L$.2+<931L$68,+819$,18$

95,78$3H1:<0H$-,6<8B,++8+$I,7.6.3.89$,2+$981-.789/$

 
X;>.3.:<9$,2+$+.91<53.-8$-.9.:29$I:1$
7H,208$;:-8$3H8$823.18$;,1C83$I:1E,1+

 
J<93:;81B78231.7$+89.02$,2+$56,22.20$
718,389$,$18I189H.20$5:.23$:I$+.II818278BRAND NAME DEVELOPERS   OVERVIEW

R31,380.89$I:1$,331,73.20$

382,239$.276<+8$:II81.20$
,$>1:,+$1,208$:I$71:99B
382,23$I,7.6.3.89F$718,3.20$
>1,2+B+1.-82$;,1C83.20$
7:;;<2.7,3.:29F$

,2+$51:01899.-8$68,9.20$
,11,208;8239$3H,3$,+,53$
3:$3H8$1,5.+6L$7H,20.20$
288+9$:I$382,239/
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Seattle

`2.:2$I:1$c#/#"$>.66.:2/$O1.:1$3:$3H8$5<17H,98F$3H8$##$

7823$68,98+$>L$AmazonF$EH.7H$;:-8+$3H818$.2$%U#U/$
NH818$.9$,69:$#UUFUUU$9T<,18$I883$:I$183,.6F$.276<+.20$
8.0H3$1893,<1,239$,2+$7,Iq9F$,$>,2C$,2+$,$;8+.7,6$
76.2.7/$X;,\:2a9$:3H81$+8,6$E,9$3H188$>6:7C9$>83E882$
R:<3H$[,C8$`2.:2$,2+$+:E23:E2$R8,3368F$.2$,$6:20$
93,02,23$,18,/$Z3$H,9$9<>;.338+$56,29$3:$+8-86:5$3H188$

$01:E3H$H,9$
18-.-8+$3H8$823.18$;,1C83F$

-,7,27L$1,389$I1:;$
187:1+BH.0H$68-869$+<1.20$
3H8$187899.:2/$NE823LB

9:6+$.2$R8,3368$.2$%U#%F$
7:;5,18+$3:$3E:$L8,19$
51.:1F$EH82$2:$><.6+.209$
E818$9:6+/$X;,\:2a9$
")$581$7823$.2718,98$.2$

5,93$3E:$L8,19$H,9$,69:$
95,1C8+$3H8$,18,a9$>.00893$
,5,13;823$7:2931<73.:2$
>::;$.2$3E:$+87,+89/

10 BRAND NAME DEVELOPERS   AMAZON

Top, left and below:$X;,\:2$
H8,+T<,13819$8M381.:1F$.2381.:1$
,2+$,81.,6$-.8E9
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Las Vegas10 BRAND NAME DEVELOPERS   ZAPPOS

NH8$;,=:1.3L$:I$3H8$I<2+.20$E.66$0:$.23:$189.+823.,6$,2+$
18,6$893,38F$E.3H$c%UU$;.66.:2$983$,9.+8$3:$.2-893$.2$
387H$93,13B<59F$9;,66$><9.289989$,2+$,139F$8+<7,3.:2$
,2+$7<63<18/$KH82$s,55:9$;:-89$.39$#?UU$93,II$I1:;$
9<><1>,2$W82+819:2F$D8-,+,$3:$+:E23:E2$[,9$
l80,9$.2$6,38$%U#'F$3H8$J.3L$:I$[,9$l80,9$893.;,389$
3H,3$3H8$3:3,6$87:2:;.7$.;5,73$3:$6:7,6$><9.289989$
I1:;$18,6$893,38F$183,.6F$I::+$,2+$>8-81,08$9,689$,2+$
51:I899.:2,6$981-.789$E.66$3:3,6$;:18$3H,2$c''"/"$;.66.:2/

X;,\:2$5<17H,98+$
Zappos$.2$%UU&F$,2+$3H8$
I:66:E.20$L8,1F$s,55:9$
JVG$N:2L$W9.8H$+87.+8+$
3H,3$1,3H81$3H,2$><.6+$,$
7,;5<9$3:$,77:;;:+,38$
H.9$01:E.20$93,IIF$H8$E:<6+$
68,98$3H8$I:1;81$[,9$l80,9$
7.3L$H,66$><.6+.20$,2+$.2-893$
c'?U$;.66.:2$:I$H.9$:E2$
I:13<28$.23:$18-.3,6.9.20$3H8$
>6.0H38+$+:E23:E2$,18,/$

Above left:$Q.193$Q1.+,L9F$
,$;:23H6L$,13F$;<9.7$,2+$I::+$
8-823 Above right: NH8$I:1;81$
[,9$l80,9$N:E2H,66$E.66$>8$
s,55:9a$28E$H8,+T<,13819/$
Left: [:7,6$931883B68-86$183,.6$
:2$Q18;:23$R31883
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Las Vegas

N:$718,38$,$56,78$EH818$
8;56:L889$,2+$6:7,6$
189.+8239$7:<6+$7:22873$
:<39.+8$:I$E:1CF$W9.8H$
5<17H,98+$Q.193$Q1.+,L9F$
,$;:23H6L$:582$0,6681L$
8-823$3H,3$H,+$>882$
:581,3.20$I:1$382$L8,19$
><3$E,92a3$,331,73.20$,$
71.3.7,6$;,99$:I$,3382+889/

W9.8Ha9$-.9.:2$.9$3:$7,3,6L98$

98-82$L8,19$3H,3$E:<6+$
2:1;,66L$3,C8$+87,+89$
3:$H,5582$:10,2.7,66L/$
NH8$3::69$H8$.9$<9.20$,18$
,17H.3873<18F$7:;;<2.3L$
8-8239$,2+$8+<7,3.:2$
95,789$3H,3$.2718,98$
.2381,73.:29$>83E882$
58:568$,2+$I:9381$,$
7<63<18$:I$.22:-,3.:2$,2+$
8231851828<19H.5/$NH8$
[,9$l80,9$N87H$Q<2+$
H,9$,618,+L$>,7C8+$2.28$
93,13B<59$,2+$.9$983$3:$0.-8$
c?UUFUUU$3:$,2:3H81$#?U/$

Z27<>,3:1$I<2+$;883.209$
,18$1<2$:<3$:I$,$;<63.B<98$
95,78F$EH.7H$:581,389$,9$
3H8$Y:E23:E2$[:<208$>,1$
,3$2.0H3/$W9.8H$18239$3H8$

,5,13;823$><.6+.20$,71:99$
3H8$931883$I1:;$s,55:9a$
I<3<18$H8,+T<,13819/$
W8$6.-89$.2$:28$<2.3$,2+$
;,C89$3H8$:3H81$'&$
,-,.6,>68$3:$8231851828<19$
,2+$:3H81$0<8939$.2$3H8$
H:58$3H,3$3H8L$E.66$93,L$
.2$[,9$l80,9$,2+$.2-893$
.2$3H8$6:7,6$7:;;<2.3L/

10 BRAND NAME DEVELOPERS   ZAPPOS

Left: V-8239$.2$Y:E23:E2$
[,9$l80,9$,331,73$58:568$

$
:I$7<63<18/



THE PLACE REPORT 2013

86

THE PLACE REPORT

 

apparel and 

NH8$7:;5,2L$>80,2$
3H8$51:=873$>L$718,3.20$
,$1898,17H$782318$,2+$
820,0.20$)UUFUUU$:I$.39$
7<93:;819$3H1:<0H$,2$
:26.28$9<1-8L/$NH8$S<=.$
1898,17H$38,;$3H82$95823$
3.;8$.2$58:568a9$H:;89F$
:>981-.20$H:E$I,;.6.89$
,++18998+$3H8$8-81L+,L$
7H,6682089$:I$+:;893.7$
6.I8/$NH8$83H2:01,5H.7$
1898,17H$.2I:1;8+$C8L$
+89.02$+87.9.:29F$189<63.20$
.2$,$><.63$82-.1:2;823$
3H,3$.9$H.0H6L$<981B78231.7$
,2+$<2+82.,>6L$S<=./

10 BRAND NAME DEVELOPERS   MUJI

Muji$>80,2$.39$8M3829.:2$
.23:$51:5813L$+8-86:5;823$
.2$%UU)$E.3H$,$5,132819H.5$
E.3H$S.39<>.9H.$V93,38$
:2$,$7:66873.-8$H:<9.20$
+8-86:5;823$.2$JH.>,$
O18I873<18/$NH.9$E,9$
I:66:E8+$<5$>L$,$
987:2+$+8-86:5;823$.2$
N9<+,2<;,/$`2.3$9.\89$
1,208$I1:;$)U$3:$*U$
9T<,18$;83189$,2+$,18$
7:;583.3.-86L$51.78+$E.3H$
+8-86:5;8239$.2$3H8$,18,/$
Clockwise from  
top left:  
store,Muji Village 
website, closet interior 
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G2$,$28,1B+8186.73$I:1;81$
.2+<931.,6$9.38F$=<93$9:<3H$
:I$G6L;5.7$O,1CF$R31,2+$
V,93$.9$>8.20$31,29I:1;8+$
.23:$,2$##BH873,18$
28.0H>:<1H::+$E.3H$
#%UU$H:;89F$,$J:<13L,1+$
S,11.:33$H:386F$1893,<1,239F$

97H::6F$,$7H.6+B7,18$
782318$,2+$,$H8,63H7,18$
I,7.6.3L/$NH8$931883$56,2$.9$
>8.20$+89.028+$3:$.276<+8$
58+8931.,2B:26L$9318839F$
+8+.7,38+$7L76.20$1:<389$
,2+$<2+8101:<2+$5,1C.20/

NH8$H.93:1.7,6$518981-,3.:2$
:I$98-81,6$><.6+.209$,2+$
,$dE,6C$:I$7H.;28L9e$
E.66$7868>1,38$3H8$9.38a9$
.2+<931.,6$H81.3,08/$
R31,2+$V,93$H,9$93,138+$
,331,73.20$-.9.3:19$3H1:<0H$
3H8$:582.20$:I$.39$718,3.-8$
H<>F$Y,28a9$b,1+F$,$=:.23$
1893,<1,23$,2+$8MH.>.3.:2$
95,78/$NH8$1893$:I$
7:2931<73.:2$.9$96,38+$3:$
>80.2$.2$%U#'$,2+$>8$

London

NH8$;.M8+B<98$189.+823.,6$51:=873$.9$2:3$,$>1,2+$
8M3829.:2$:1$;,1C83.20$8M817.98p$.2$I,73F$.3$E.66$2:3$
I8,3<18$,2L$IKEA$51:+<739F$>1,2+.20$:1$183,.6$95,78/$
R31,2+$V,93$.9$,$6:20B381;$><9.2899$.2-893;823$,.;8+$
,3$+.-819.IL.20$3H8$7:;5,2La9$8M3829.-8$06:>,6$51:5813L$
H:6+.209/$Z3$.9$>8.20$+8-86:58+$>L$[,2+O1:5F$5,13$:I$
3H8$51:5813L$+.-.9.:2$:I$5,1823$7:;5,2L$Z2381$ZgVX/

DIVERSIFYING IKEA’S 
EXTENSIVE GLOBAL 
PROPERTY HOLDINGS 

10 BRAND NAME DEVELOPERS   IKEA



THE PLACE REPORT 2013

88

THE PLACE REPORT

Above: 4P.,63:$E8>9.38$
6,2+.20$5,08 
Right: l.8E$:I$P.,63:$N:E81$
I1:;$S86>:<128$J8231,6

10 BRAND NAME DEVELOPERS   VALUE-ADDED SERVICES

382,239$.276<+8$:II81.20$,$>1:,+$1,208$:I$71:99B
382,23$I,7.6.3.89F$718,3.20$>1,2+B+1.-82$;,1C83.20$

51:01899.-8$68,9.20$,11,208;8239$3H,3$,+,53$
3:$3H8$1,5.+6L$7H,20.20$288+9$:I$382,239/

O1:5813L$:E2819$,2+$:581,3:19$,18$6::C.20$3:$280:3.,38$
>83381$68,98$381;9$>,98+$:2$3H8$6:7,3.:2a9$
5:3823.,6$3:$.;5,73$382,239a$:581,3.:2,6$

NH.9$9H.I3$,E,L$I1:;$3H8$>,9.7$51:-.9.:2$:I$95,78$3:$,69:$
.276<+8$I,7.6.3.89F$189:<1789$,2+$981-.789$.9$18;.2.97823$
:I$H:E$3H8$H:386$.2+<931L$8-:6-8+$.2$3H8$#&"U9/$NH8$;:93$
+.1873$981-.78$,+,538+$I1:;$3H8$H:386$.2+<931L$.9$3H8$
7:27.8108/$First Contact 9587.,6.989$.2$56,7.20$H:386$

3:$51:-.+8$981-.789$9<7H$,9$>::C.20$1893,<1,239F$
01883.20$0<8939F$5<17H,9.20$0.I39$,2+$:1+81.20$3,M.9/

NH8$7:27853$:I$,$
7:27.8108$H,9$>882$
<5+,38+$<9.20$:26.28$
56,3I:1;9/$NH8 @rialto$
.23812,6$E8>9.38$:II818+$>L$
S86>:<128a9$Rialto Tower$
3H,3$7:228739$E:1C819$.2$

:I$7:27.8108$981-.789F$
9<7H$,9$I::+$+86.-81L$3:$
+89C9F$+1L$768,2.20$5.7CB
<5F$1893,<1,23$18981-,3.:29$
,2+$0.I3$5<17H,989/$NH8$
9.38$7:;568;8239$3H8$
5HL9.7,6$8M581.8278$:I$
E:1C.20$.2$3H8$><.6+.20$
,2+$820,089$382,239$
,2+$.2+.-.+<,69$.2$E,L9$
3H,3$E:<6+$>8$.;51,73.7,6$
,2+$7:936L$E.3H:<3$3H8$
<98$:I$387H2:6:0L/
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@Rialto Melbourne
Assemble Projects Melbourne 
Downtown Project by Zappos Las Vegas  
First Contact Melbourne

 London
Muji Village Tokyo
Strand East by IKEA London 
Wilshire Grand by Korean Air Los Angeles

10 BRAND NAME DEVELOPERS   GLOBAL EXAMPLES

http://www.rialto.com.au/atrialto_portal.html
http://www.rialto.com.au/atrialto_portal.html
http://www.assembleprojects.com.au/
http://www.downtownproject.com
http://www.firstcontact.co/
http://www.fulhamwharf.co.uk/
http://www.muji.net/ie/lifestyle/
http://www.strandeast.com/
http://www.wilshiregrand.com
https://www.facebook.com/DowntownProjectLasVegas?fref=ts
https://www.facebook.com/AssembleProjects
http://www.facebook.com/pages/Rialto-Melbourne/190856667600223
http://www.facebook.com/media/set/?set=a.190973219872.124373.190120449872&type=3
https://twitter.com/strandeast
https://twitter.com/Wilshire_Grand
https://twitter.com/RialtoConcierge
https://twitter.com/fcconcierge
https://www.facebook.com/StrandEast
http://www.facebook.com/WilshireGrandCenter
http://www.youtube.com/user/strandeast
https://vimeo.com/channels/placeassociates/37783574
http://www.youtube.com/user/fcconcierge
http://www.flickr.com/photos/strandeast/
http://twitter.com/downtownprojlv
https://vimeo.com/channels/placeassociates/38375029
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